
News & Views
on Unified Communications & Collaboration

PAGE 1

Volume 14 Issue #07  28-March-13 

Enterprise Connect Topline

Editorial note:  With four analysts attending and presenting 
at Enterprise Connect last week, we have no shortage 
of opinions and stories to tell.  We’ve combined the 
announcements into one article and note the opinions of 
the respective analysts: Andrew W. Davis, Bill Haskins, 

Andy Nilssen, and Ira M. Weinstein where possible.  We 
also present two of them sharing the Soapbox.  In one 
corner — Bill on the merits of WebRTC, and in the other — 
Andrew with — shall we diplomatically say — a differing 
set of opinions?

What was hot at Enterprise Connect? 
While few big announcements were 
made, a few things were shown 
that quietly will influence the 
industry.  As Andrew puts it, “Once 
attendees stopped smoking the 
WebRTC whackyweed in Orlando, 
they may have noticed some developments on the show 
floor that are far more likely to impact their enterprise 
communications plans in 2013 and 2014, and maybe 
even 2015.”  Two of Andrew’s top three: 

• Video conferencing systems under $1,000.  
Andrew:  We’re talking about full-fledged systems 
here — compliant with industry standards (H.323 
and/or SIP), real cameras, and in some cases even 
optical PTZ.  Yes, you have your telepresence suites 
and your big conference rooms, but what are you 
doing about those scores of huddle rooms and 
dozens of high-level information worker offices?  
Well, these new systems make video enablement 
truly cost-effective.  Check out the systems from 
AVer and TelyLabs, where all you need is an external 
monitor to be up and running (assuming you have 
network of course).   We are definitely on a new price 
/ performance curve here.  Welcome to 2013.

• Services Services Services.  More from Andrew: I’ve 
always said communications is a services business.  
Too bad our favorite carriers didn’t step up to the 
plate ten years ago.  Now we’re seeing some real 
innovation happening in this space that promises to 

make visual communications easier 
for any SMB or large enterprise.  
Zoom.us was showcasing its $10 
/ month HD service (using H.264 
SVC) that includes multipoint (up to 
25) and even interop with standard 
room systems.  The performance 

was impressive.  Meanwhile Blue Jeans Network 
and Vidtel were side by side showing different 
approaches to video collaboration, gateway, and 
interoperability services.  Blue Jeans has even 
worked out a co-op deal with Tely so a button on 
the Tely interface gets you right into the Blue Jeans 
world.  Blue Jeans Network was also highlighting 
its unique software client and its capabilities to do 
two-way screen sharing, even with Lync.  Vidtel was 
showing several systems in its booth, including the 
new low cost device from AVer.  Yorktel announced 
its first cloud-based service to accompany its 
long-established managed service.  And StarLeaf, 
nominated for the best-in-show award, highlighted 
the company’s turn away from infrastructure-as-a-
product to infrastructure-as-a-service.  In the case 
of StarLeaf, the company offers an array of endpoint 
hardware devices and software clients that work 
seamlessly with StarLeaf Call (note, the service 
intentionally was not dubbed StarLeaf Conference).  
We have more on some of these new services later 
in this issue, as well as an extended discussion of 
Andrew’s third item of interest: Microsoft and its Lync 
Room System (LRS’s).
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First we describe vendors that made announcements or 
showed new “stuff” at EC we hadn’t yet seen, and then 
describe some of those with whom we visited to get 
progress reports.

Cisco
Cisco was very engaged at this year’s Enterprise 
Connect — Its executives were everywhere, its happy 
hours were center stage and loud, its floor show was 
front-and-center.  Unlike many other vendor booths, 
Cisco’s was standing room only.  (So was its somewhat 
odd consumer-scenario keynote that left the EC crowd 
scratching their heads.)   Key announcements at the 
show included: 1) Tighter integration between Cisco 
Telepresence and WebEx, 2) a range of new cloud-centric 
partner offerings including virtual meeting rooms, 3) 
MediaNet support within WebEx, Jabber, and the entire 
telepresence portfolio, and 4) support for dynamic 
resource allocation on Cisco Telepresence Servers / MCUs.  
Ira covers two of these announcements here:

1. Cloud-Centric Offerings — this release focuses on 
enabling service providers to offer affordable, 
high quality, and reliable Cisco-powered video 
conferencing services.  The centerpiece of this 
offering is an orchestration engine that provides a 
management layer that enables service providers to 
support ad hoc, meet-me video bridging and easily 
monitor and manage their video bridging resources.

2. Dynamic Resource Allocation — a longstanding 
weakness of the Cisco MCUs has been that each port 
supports a single video connection, regardless of the 
video resolution / frame rate in use.  For example, 
a 40-port MCU would support 40 connections at 
720p or at SIF (~ 1/9th the resolution of 720p).  Using 
dynamic resource allocation, a 40-port video bridge 

might support 40 connections at 720p or 120 
connections at 360p (this is only an example — we 
were not briefed on the exact savings).  According 
to Cisco, depending on the 
situation, this can decrease 
the cost per multipoint 
connection by up to 70%.  I 
believe dynamic resource 
allocation is long overdue 
on the Codian platform.  I 
do, however, take exception 
to Cisco’s positioning of this 
feature as an example of 
how Cisco is following the 
industry trend by going software.  While true that this 
feature was enabled via a software upgrade to several 
Cisco products, this is not a software solution.  To set 
the record straight: this is a software upgrade on a 
hardware device.

Bill’s take on Cisco was all about Jabber.  Bill: I spent some 
quality time with team Jabber, and it’s apparent that a 
competitive unified experience is yet to come.  Jabber 
can account for a basic UC experience, but still pivots 
the user into external solutions, generally when the user 
wants a rich collaboration experience, often relying on 
a separate and disconnected WebEx client.  One team 
member noted “if it feels like our experience is delivered 
by multiple companies, it is” — Cisco, WebEx, Tandberg, 
and Jabber all coming together.  Cisco executives did 
provide a road map to show the intent to deliver an 
improved and unified user experience.

Andrew weighs in: Despite my nefarious predictions, 
Cisco does not seem to be exiting the hardware video 
business anytime soon.  In fact, the company seems 
focused on simplifying its product line while improving 
features and functions at the same time.  One impressive 
example on the show floor was the DX650 “Desktop 
Collaborative Experience:” an Android-driven phone, 
videophone, and WebEx client all rolled into one.  The 
one small desktop device 
brings together many Cisco 
technologies and heralds where 
the company is headed 
over the next 24 months.  
Echoing Bill, I’d say we 
expect to see some 
flavor of Jabber in all 
things Cisco.  Customers 
should expect to see 

To set the 
record 
straight: this 
is a software 
upgrade on 
a hardware 
device.

Cisco DX650 Android-driven deviceCisco Booth
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better interoperability up and down the Cisco product 
line from Starbucks to the board room combined with 
support for hybrid cloud deployments.  And of course, 
less confusion wouldn’t be bad either.

Microsoft
Microsoft had a strong presence, including a number of 
partners displaying new Lync Room Systems (LRS’s) in 
the Expo hall, several of which we discuss in this issue.  
Bill: Of course, EC came on the heels of big M’s Lync 
Conference, so we didn’t expect any new revelations.  
That said, Derek Burney provided a stellar keynote that 
emulated his Lync Conference demo.  Andrew on LRS: 
Bill and I just published a Research Note on Microsoft’s 
LRS but Enterprise Connect was the first chance to 
witness them in action.  We saw systems from SMART, 
Crestron, and LifeSize, but if the Polycom LRS was on the 
show floor we missed it.  My take:  the big advantage here 
is the Lync experience.  Lync users will be familiar with 
the user interface and not be intimidated when they walk 
into a conference room that has an LRS installed. 
 

Crestron
Ira stopped by the Crestron booth for a hands-on demo 
of the recently announced Crestron RL, a Lync-based 
group video conferencing system.  The RL is a turnkey 
solution that includes a video codec (they call it the 
“engine”), a Logitech HD-capable webcam, a touch tablet, 
a sound bar, and a display.  Although final pricing is not 
yet available, the list price is expected to be above US 
$5,000.  Ira’s take: I’ve known the Crestron team for more 
than 20 years, so it’s no surprise to me that Crestron has 
entered the group VC space.  I am, however, surprised 
by the price and packaging of this system.  To be fair, 
Crestron probably knows more than anyone how to 

successfully create and sell appliances for conference 
rooms.  But given Crestron’s engineering power and 
field-proven ability to pack many features in small, cost-
effective packages, I expected a price / performance 
game changer — not another average-priced, albeit 
Lync-based, video system.  

SMART Technologies 
All four analysts had the chance to see the recently 
announced SMART Room System for Microsoft Lync.  
The Lync-based video solution includes one or two 
interactive displays (available in 70” or 84”), an ultra-
wide angle HD camera, an echo-cancelling microphone 
and speakers, a custom-designed codec housed within 
the system display, and an 11.6” desktop control panel.  
Ira: The combination of SMART’s interactive touch 
display and group video conferencing in a single, easy 
to install and easy to use kit is certainly compelling.  We 
do, however, have two concerns 1) Video experience.  
While the video seems more than adequate, the camera 
placement results in an “over the top” view of people 
while they’re working at the SMART board. This is far from 
ideal!  And the system’s price point is likely to relegate it 
to only a handful of the most important meeting rooms 
in an organization.  In response to our price concerns, 
the SMART folks were quick to point out that the quad 
HD display alone sells for $25k in some stores.  Viewed 
from this angle (sorry for the pun), the SMART Room 
System may actually be a bargain.  Nevertheless, for less 
critical spaces, we expect organizations to seek more 
cost-effective options.   Andrew agrees: is this package 
enough to overcome marginal audio-video quality, 
the terrible camera angle, non-competitive embedded 
multipoint, and the far-from-compelling MSRP 

SMART Lync Room System

SMART LRS in action
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($20,000-$30,000 each)?  I don’t think so.  And do we 
all want to walk up to the screen and, in a fit of inspired 
collaboration, annotate our spreadsheets with colored 
circles?  Not since entering high school.  {Editorial note: 
Back when I worked in a real office where people interacted 
in person, my whiteboard was the most popular way of 
brainstorming ideas.  Grumpy Andrew is unaware that adult 
knowledge workers such as scientists and planners and 
product managers have been known to collaborate with 
multi-colored markers to get things done.}  Andy: I think 
all of the LRS implementations suffer a fatal flaw: they 
are closed systems.  While I understand that Microsoft 
wants to control the Lync experience and keep it reliable, 
I can’t see customers paying this kind of money for what 
is essentially a PC with camera and a large display that, if 
needed, simply can’t run a GoToMeeting or WebEx client.  
In SMART’s case, I also find it very strange that SMART 
cannot integrate some of its added-value whiteboard-
oriented applications such as SMART Meeting Pro directly 
on the LRS.  Opportunity lost.     
 

AT&T / HP / Lync
AT&T announced that it is adding Microsoft Lync to its 
UC portfolio of collaboration solutions. AT&T will combine 
Lync with its global IP network to provide business 
customers access to a complete UC solution meant to 
meet high performance, reliability, and security needs.  
Additionally, customers can use the wide range of fixed 
and mobile devices one would expect for Lync-enabled 
voice and video sharing across most major operating 
platforms including Windows, Windows Phone, iOS and 
Android.  AT&T customers can choose to run Lync in their 
own on-premise datacenter, have it hosted by AT&T, or 
as part of the Microsoft Office 365 service from AT&T.  
AT&T also provides IT integration, management and 
ongoing support.  We happen to believe this relationship 
includes a material commitment on the part of AT&T 
to Lync licenses.  We’re talking big numbers here.  And: 
HP announced open standards-based multiservice 
routers that include Microsoft Lync Survivable Branch 
software pre-installed into the hardware.  The result 
helps create a single, highly modular system for real-time, 
rich communications — even when a WAN or corporate 
network is unavailable.

Dolby
EC was the location of the first public demo of Dolby 
Audio and its trial service in partnership with BT 
Conferencing, and the Dolby booth included some of 
the most interesting innovations at the event.  For the 

curious, see the white paper WR published on Dolby 
Audio recently.  Andy’s take: Dolby Audio has to be 
experienced to be appreciated — and Dolby offered 
visitors the opportunity to step inside a classic BT phone 
booth, slip on a headset, and give it a spin by conversing 
with the visitors in the other phone booths. Two aspects 
of the technology become apparent: it features wideband 
audio with low latency, effective speaker leveling, and 
robust noise processing.  To this Dolby has added “spatial 
audio” — the ability to place each participant in a stereo 
landscape — which makes it easier for your brain to 
distinguish who is speaking and results in a more natural 
listening experience.  Put it on your list for a demo.  On 
the other hand, Ira says that, while he found the Dolby 
voice experience interesting, he spent even more time 
watching Dolby’s demonstration of “Glasses-Free 3D.”  
Ira: In short — the demo was impressive.  I tested the 3D 
experience from different angles and viewing distances, 
and the depth effect remained fairly consistent.  While 
the demo included clips from various movies, I couldn’t 
help but imagine the applications for this in the video 
conferencing space.  According to Dolby, Glasses-Free 
3D, which was introduced at this year’s CES event, works 
on any 3D TV, tablet, laptop, or smartphone.  For now, 
however, this remains a prototype.  
 

Logitech
Logitech for Business showed off its range of peripherals 
optimized for the office, especially the Cisco or Microsoft 
UC environments.  New to the webcam family is the 
C930e, which features a wide, 90 degree field of view, 
stereo microphones with noise reduction, and an MSRP 
of $129.99.

Dolby Booth with BT Phone Booths

http://www.wainhouse.com/whitepapers
http://www.wainhouse.com/whitepapers
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RevoLabs
Andrew: While you can’t tell much at a trade show 
like Enterprise Connect about audio because of the 
tremendous background noise, RevoLabs exhibited 
its new and unusual speakerphones that actually have 
speakers (tweeter and woofer) in them.  Two models are 
available with the RevoLabs name on them — the UC500 
and UC1000.  One of these is also available as the CP-
8831, which has the Cisco logo on it!  That’s a big OEM 
win for Revo. 

StarLeaf 
Ira: The ex-Codian / Tandberg / Cisco video gurus 
unveiled a few new items, including the StarLeaf Touch.  

The best way to describe 
the Touch is that it’s a high 
performance video phone 
without a handset designed 
for environments in which 
the user already has a desk 
phone.  The StarLeaf team 
also demonstrated its 
web-based portal, which 

allows StarLeaf customers to create new users and even 
provision new devices without IT support.  Finally, they 
made a point of informing WR that StarLeaf is, “the only 
video conferencing manufacturer that deploys only as a 
cloud service.”  Take a minute … think about it … and yes 
they’re right.  Would anyone have made such a statement 

three years ago?  Would we have understood what that 
statement even meant?

Tely Labs
Sub-$1,000 video conferencing system vendor Tely 
Labs introduced a new version of its offering; the telyHD 
Enterprise Edition.  Enterprise 
Edition adds two key features 
— SIP support and integration 
with Blue Jeans Network.  These new features, which 
are available as a software upgrade for existing Tely 
users, greatly enhance the value of this inexpensive 
video appliance / service.  SIP support makes the TelyHD 
a viable option for enterprises seeking to video-enable 
standard meeting rooms, and Blue Jeans integration 
provides easy access to high quality video bridging as-
a-service.  For more information about sub-$1,000 video 
systems, read WR’s subscriber-only research note on this 
subject.

Aastra
Aastra gave Ira a solid demo of the presence, IM, audio, 
video, and data sharing capabilities of its UC solution.  The 
Aastra UC solution is SIP-based and supports 3-way audio 
conferencing using its Call Manager server and up to 15-
way audio conferencing using its Media Server product.  
The company also offers a cloud-based collaboration 
service called “Aastra OnDemand” that uses a browser-
based client and supports audio, video, and data 

Introducing one of the WR Bulletin Sponsors

Established in 2004 and based in Milan Italy, Unified Communication 
provides advanced audio, video and web conferencing services to 
help companies increase business profitability while cutting travel 

costs and unproductive time.  As a brand-independent conferencing 
provider, Unified Communication can offer the best services and 

equipment to perfectly meet our customers’ needs, always selecting 
from best-of-breed technologies. Unified Communication conference 

call centres provide multi-language, round-the-clock assistance to 
European markets.

Visit us at www.u-comm.eu

The WR Bulletin would like you to join us 
in thanking our sponsors:

Get your company’s name & link here! Contact Sales.

The fine print: Sponsorship of the WR Bulletin in no way implies that 
our sponsors endorse the opinions expressed in the WRB. Nor does it 

imply that the Bulletin endorses their products or services. 
We remain an equal opportunity critic.

http://www.u-comm.eu/indexe.asp
mailto:sales%40wainhouse.com?subject=
http://www.seevogh.com
http://bluejeans.com/
http://www.8x8.com
http://www.yamaha.co.jp/english/product/projectphone/
http://enterprise.huawei.com/us/products/coll-communication/union-comuni/index.htm
http://www.billingplatform.com
http://www.carouselindustries.com
http://www.u-comm.eu/indexe.asp
http://www.u-comm.eu/indexe.asp
http://bluejeans.com/
http://www.sabrevirtualmeetings.com/
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in a virtualized environment (VidyoGateway and 
VidyoPortal Virtual Editions).   We also took a snapshot 
from the Vidyo booth of H.264 and H.265 video, 
both using scalable video coding.  These videos were 
recorded offline and do not represent two-way real 
time communications as we know it, but the images 
do show where video quality vs. bandwidth might be 
heading.

• Avaya — Bill: The Avaya team provided an 
excellent deep dive of its Flare Experience.  It is 
apparent that the company is spending some 
material development cycles on Flare, and I was 
impressed with the cohesive audio / video / content 
/ conferencing experience.  The demo included Flare 
clients running across iPads, Windows-based laptops, 
Mac books, and even included interaction with a 
Lync client.  Of course, Avaya took a non-standard 
approach to its UI with the Flare Experience — it’s a 
huge departure from what is becoming a traditional 
chat-oriented UC client.  While the experience really 
demo’s great, I’d be interested to hear how it works as 
a hub for daily communications.  

• Carousel — The focus of this year’s discussion at the 
Carousel booth was the company’s video managed 
service (apparently one of its three main areas 
of investment at this time).  In Q2 2011, Carousel 
acquired A/V integrator and video managed services 
provider Omnipresence.  The company spent the last 
year integrating the Omnipresence capabilities into 
its overall UC portfolio, and now offers its customers 
a broad portfolio of products including Avaya and 
Microsoft UC platforms and an end-to-end, ITIL-based 
managed service.     

• Mitel — We covered Mitel’s UC360 room-based 
collaboration device last year (WR Bulletin Volume 
13, #15) but some of us had not seen it yet.  Ira: I 
was taken by 
surprise by this 
one.  Released 
in August 2012, 
this small, 
table-top unit 
supports audio 
conferencing, 
SIP-based 
1080p video 
conferencing, 
and advanced 
content sharing.  

collaboration for up to 250 participants.  The company 
also demo’d its BlueStar, SIP-based, HD-capable video 
conferencing solution which includes three different 
clients: an executive system, a PC software version, and 
an iPad client.  For those of you who don’t recall, Aastra 
has been in the video conferencing business for years as 
a result of its acquisition of the Marconi video division 
some time ago.  Also announced at EC and demonstrated: 
Aastra’s OpEasy Productivity Suite for Clearspan.  OpEasy 
is a suite of applications which provides simplified 
provisioning, reporting, and monitoring functions for the 
Clearspan carrier-grade SIP softswitch solution, which 
supports UC in large enterprises.

Random Observations  
• Altia gets Andrew’s vote as the hidden gem at the 

show.  Andrew: When I say hidden, I think Altia had 
a 5x5 booth at the back end of the hall, squeezed 
between the receiving dock and the janitor’s 
supply closet.  The startup was showing an amazing 
panoramic camera (Panacast), but with some very 
interesting software for video conferencing.  Expect 
to hear more from these guys by the end of the year, 
hopefully with a channel-friendly business model.  
I’ve long thought that the next break in “telepresence” 
would come from the camera / software side, and not 
the codec side.  Altia may prove me right.

• Industry disruptor Vidyo had one key message at 
Enterprise Connect: scalable video coding (SVC) has 
finally arrived.  To support its position, Vidyo cited 
a number of key customer wins, strong year over 
year revenue growth in 2012 (77% in healthcare, 

54% in enterprise 
sales) during a 
time when the 
overall video 
market declined, 
and the fact that 
the other video 
vendors either 
support SVC today 
or announced 
plans to support 
it tomorrow.  In 
terms of new 
technology and 
capabilities, Vidyo 
demonstrated 
the ability to run 
its infrastructure Mitel UC360Vidyo H.264 and H.265 SVC

http://www.wainhouse.com/files/wrb-13/WRB-1315.pdf
http://www.wainhouse.com/files/wrb-13/WRB-1315.pdf
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The UC360 has a list price of $1,995 and requires an IP 
camera (sold separately).   

• Vidtel — “Walk softly and carry a big stick” seems 
to be the mantra at Vidtel.  For the past few years, 
Vidtel has quietly closed a wide range of customers 
by touting its cost-effective bridging and a flexible 
gateway service offering that allows enterprises to 
add new capabilities to their existing video bridges.  
Vidtel is also one of only a handful of vendors that 
supports WebRTC without a plug-in.  Vidtel’s service is 
available via a large network of reseller partners.

• Missing from the show floor was Google, surprising 
given the company’s presence in cloud services, 
productivity tools, video chat and more.  Andrew: 
In the spirit of “the enemy of my enemy is my friend” 
and given what appears to be growing animosity 
between Cisco and Microsoft (denied by the execs 
but evident in the field), we wonder if a Cisco-Google 
Collaboration might unfold, perhaps spurred by a 
common interest in WebRTC and a common dislike 
for the Redmond Giant.  

Wrapping it all up is Andrew’s Ripley’s Believe It or Not: 
LifeSize was not in the Logitech booth.  Polycom video 
was not in the Microsoft booth.  The LifeSize LRS was in 
the Microsoft Booth.  And the Microsoft keynote featured 
a demo of the SMART LRS.  How strong or exclusive is that 
Microsoft-Polycom relationship anyway?
 
And Andy has his own Believe it or Not, which he 
predicted after last year’s excellent yet sparsely attended 
IBM keynote: Big Blue was noticeably absent from the 
event.

iStreamPlanet Goes Live 
with Juniper
Steve Vonder Haar, svonder@wainhouse.com 

Juniper Networks is backing a new round of investment 
in iStreamPlanet — a move expected to fuel the 
continued transformation of the webcasting services 
company into a full-fledged developer of streaming 
platform technologies.  iStreamPlanet, which last year 
attracted venture investment from Turner Broadcasting 
following 2011 investments in the company by Intel 
Capital and Interexion, said it would use the Juniper 
financing to continue development on it fledgling live 

webcasting platform called Aventus.  Terms of the deal 
and the size of the investment were not disclosed.

What Steve thinks: iStreamPlanet, which still generates 
about one-third of its revenues by providing corporate 
webcast services, is charting its immediate growth path 
through the media and entertainment industry. It is 
positioning its alpha-stage Aventus cloud service as 
a high-end option to be used by media companies to 
distribute live video content online. The Aventus service is 
expected to move into beta development next month.

However, the company still has its long-term vision set 
on the enterprise market. After building critical mass 
in providing live webcasting capabilities to media 
companies via a commercial 
launch of Aventus later this 
year, iStreamPlanet will be 
in position to actively sell 
Aventus as a live webcasting 
option for corporate users 
sometime in 2014, company 
executives say. 

While other webcasting 
services companies, such as 
ON24 and TalkPoint, choose 
to expand beyond webcast 
services by creating platforms 
designed specifically for 
corporate use, iStreamPlanet 
is following a different path. 
Specifically, it is seeking to build critical mass for its live 
video cloud service by serving high-volume media and 
publishing customers first. From that foundation, it will 
then launch into offering cloud options for live video 
streaming to enterprise customers. 

Such a media-to-enterprise transition is no slam 
dunk. However, a cozy relationship with Juniper can 
do nothing but help iStreamPlanet if / when it moves 
seriously into selling its technology platform to 
corporate customers. If iStreamPlanet truly has designs 
on the enterprise space, though, it cannot afford to dally.  
Other service providers already are developing hosted 
platforms for live webcasting in the business market. 
The longer iStreamPlanet waits on this, the greater its 
challenge will be in establishing itself as a viable option 
for corporate customers. 

After building critical 
mass in providing 
live webcasting 
capabilities to media 
companies via a 
commercial launch 
of Aventus later this 
year, iStreamPlanet 
will be in position to 
actively sell Aventus 
as a live webcasting 
option for corporate 
users sometime in 
2014.

mailto:svonder%40wainhouse.com?subject=
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People & Places 
Know someone in the industry who changed jobs?  Jump 
into a new role yourself?  Email us at wrb@wainhouse.
com to share the good news.

• Glowpoint, David Clark, Chief 
Financial Officer

• VideoCentric, Carlos Costa, Senior 
Sales Director 

News in Brief
• MeetingZone has acquired Atia Communications. 

The acquisition will allow MeetingZone to expand its 
unified communications (UC) offering to meet the 
growing demand for Microsoft Lync solutions and 
to complement its current Cisco WebEx UC offering. 
The company also expects this move — its third 
acquisition in 18 months — will help it become a 
major European UC provider.

• Arkadin has launched its Android app for 
ArkadinAnywhere, the company’s core web 
conferencing service.  The app is free and available for 
download from the Google Play store.

• PGi has partnered with TeliaSonera to target the 
latter’s business and consumer customers in Nordic 
and Baltic countries.  TeliaSonera will offer iMeet, as 
well as GlobalMeet Audio.

• Ottawa, Canada-based Magor has launched a 
software-as-a-service video conferencing platform 
called Aerus.  Starting May 1, Magor’s peer-to-
peer software architecture — until now sold as a 
Linux-based appliance — will become an HD cloud 
service.  The service will be interoperable with SIP- 
and H.323-based video conferencing systems and 
bridges, consumer-based video conferencing clients 
like Skype, and WebRTC-enabled web browsers.  The 
service also includes API support over REST for use 
in custom designed solutions.  And in other Magor 
news, the company began trading on the Toronto 
stock exchange this past March 15.  

• VTEL has introduced a dual-monitor video 
conferencing system with two 50” Vizio LCD flat 
panel displays for a list price of $4,995. The Windows 
7-based system supports H.323 as well as Skype-
based video conferencing.

• London-based video conferencing managed services 
provider UCi2i launched this week “Video Ready,” an 
all-in-one video calling and conferencing solution.  
The solution is being launched in partnership with 
Cisco Capital Finance and Comstor, Westcon 
Group’s Cisco-dedicated business unit.

New White Paper on 
Factors Set to Transform 
Audio Conferencing
Audio conferencing 
has grown to become 
a commonplace tool 
for conducting virtual 
business meetings. 
But the underpinning 
technologies have 
remained unchanged 
for years. In this free 
white paper, Ripe for 
Change: Three Factors 
Set to Transform Audio 
Conferencing, Wainhouse 
Research identifies three 
factors that are ready to 
disrupt the status quo in audio conferencing services.  
The results of an online survey illustrate how changes 
in user behavior combined with user preferences for 
listening samples featuring Dolby Voice, the sponsor of 
this paper, are poised to transform audio conferencing. 

Carlos Costa, 
VideoCentric

VTEL iPanel System

mailto:wrb%40wainhouse.com?subject=
mailto:wrb%40wainhouse.com?subject=
http://www.wainhouse.com/whitepapers
http://www.wainhouse.com/whitepapers
http://www.wainhouse.com/whitepapers
http://www.wainhouse.com/whitepapers
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• It is a young and still emerging standard.  While 
Google and Firefox support the current iteration, the 
IETF is still working on full acceptance.   Thus there is 
no guarantee of full support.  Of concern is that two 
monster platforms, Apple and Microsoft, are either 
silent, or not in agreement on how or if to support 
the current iteration of WebRTC.

• The protocol doesn’t address everything —  
specifically, signaling is not addressed.  This means 
WebRTC does not automatically equal “pervasive 
audio and video across every solution using the 
standard.”

BAH: I attended the Enterprise 
Connect Innovation Panel that 
provided real-time demonstrations 
of various WebRTC implementations, 
including solutions by AddLive, 
Twilio, Plantronics, TenHands, and 
Plivo.  All had interesting demos, 
including TenHands’ example of a 
simple Facebook integration that lets you add presence 
and real-time video to your Friends list — allowing you 
to start a video call within the Facebook frame — slick 
indeed!  

But the coolest demo was delivered by Evan Cummack 
from Twilio.  After a brief pitch, Evan announced a real-
time contest that would provide one lucky caller with a 
brand new iPad Mini.  He then loaded a simple web page, 
selected an available phone number, and asked the 
audience to call in from their cell phones.  Callers began 
populating what looked like a huge pie chart in the 
web browser, and once 50 callers joined the contest, he 
pushed a “spin” button.  The pie chart, of course, began 
spinning — just like the Wheel of Fortune sans Vanna 
White.  Once it stopped, Evan clicked on the winning 
caller and asked them to announce themselves — which 
they did, saying hello through the browser and into the 
conference room’s loudspeakers.

Now, don’t get me wrong — the audio wasn’t great, 
although I could probably blame the local overburdened 
cell network as much as the browser and PC-based 
audio.  And using a browser for voice isn’t anything new 
— Adobe Flash alone has provided for audio and video 
in browsers and on many (non-Apple) mobile devices for 
years.  What was interesting to me was the application 
— in support of a demo, an assumedly small team (or 
individual) put together a creative example of a voice-
enabled, browser-based, interactive application. 

WebRTC ‘R Us or Not?
Bill Haskins
Andrew W. Davis

Based on this year’s Enterprise Connect agenda, one 
could fully expect next year’s conference to be renamed 
WebRTC Connect.  WebRTC was literally front and center: 
in solutions on the expo floor, being discussed on panels 
and during demonstration sessions.  There was even an 
excellent, full-day “conference-within-a-conference” on 
the subject.  

While WebRTC is getting a lot of press these days, one 
savvy participant noted that we saw a similar effect 
several years ago regarding Scalable Video Coding 
(SVC) — which promised to change the industry.  
While SVC certainly is playing a role in today’s video 
communications landscape, it would be hard to argue 
that it has been the source of massive disruption or 
innovation over the last few years.

For those who aren’t familiar with WebRTC, it is “an 
application programming interface (API) definition being 
drafted by the World Wide Web Consortium (W3C) to 
enable browser-to-browser applications for voice calling, 
video chat, and P2P file sharing without plugins” (thank 
you Wikipedia).  Here are a few important “positives” 
regarding WebRTC:

• It’s free (including baseline codecs), allowing 
developers to create WebRTC-based solutions 
without associated licensing fees.

• It’s part of the HTML5 standard and uses simple 
JavaScript APIs: among other things, this means an 
entire legion of web developers have the chops to 
develop WebRTC-enabled solutions.

• It is native to the browser: of course, this requires 
the browser to support the standard.  Thus far, only 
Google Chrome and Firefox support WebRTC.  
The eventual impact is that a user won’t need to 
download a special plug-in for audio, video, and file 
sharing when using a supported browser.

Of course, there are an army of naysayers pointing out 
some obvious, and yes, logical, holes in the WebRTC 
balloon:

Bill Haskins

http://en.wikipedia.org/wiki/WebRTC
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This is what I find exciting, and what positions WebRTC 
as a technology with the potential to wreak massive 
innovative havoc within the UC&C industry.  With fewer 
barriers to development and the associated “legions 
of capable developers,” we can expect to see unique, 
highly creative, RTC-enabled applications created at a 
rapid pace.  As a result, we can’t possibly anticipate what 
new solutions will emerge within the next 24 months.  
The individuals delivering this innovation are more 
likely to be a couple of CU Boulder students than the 
big communications platform providers like Avaya or 
Cisco.  To be fair, this may, or may not, have any impact 
on enterprise communications — perhaps we’ll just see 
more online, voice-enabled Wheel-of-Fortune games.  
However, for us to say WebRTC will definitely not create 
some amount of short-term disruption in the Enterprise 
communications industry would be short sighted.

AWD:  Bah Humbug!  Yes indeed Mr. 
Haskins, judging by the number of 
WebRTC mentions and the number 
of attendees to the March 18 WebRTC 
conference-within-a-conference at 
Enterprise Connect, you would think 
that WebRTC was the cure for death 
or would bring peace to the Middle 
East.  The WebRTC proponents at the show were many, 
with some claiming that B2B, B2C, and C2C opportunities 
will explode as consumers come to click on their WebRTC-

enabled browsers to 
buy everything from 
stocks and bonds to 
refrigerators from the 
cloud while helping 
Aunt May pick out a 
dress for the wedding.  
The “uber-visionaries” 
claimed that WebRTC 
will change voice and 
video communications in 
a fashion as dramatic as 
the way the World Wide 
Web has changed the 
way we consume data, 
and along the way, will 
make all of today’s video 

conferencing products and vendors (and maybe services) 
as obsolete as buggy whips or rotary phones.  

On the other hand, the entrenched video conferencing 
and visual collaboration equipment vendors position 

WebRTC as “just another endpoint.”  We’re all familiar 
by now with the concept of device proliferation, and 
WebRTC just adds to the mix.  Where are the dial plans, 
firewall traversal solutions, interoperability potential, 
and management and monitoring systems?  And will 
enterprise users find the convenience versus quality 
tradeoffs acceptable?  If WebRTC is indeed taking the 
communications industry in a completely new direction, 
we should all worry that it might be a dead end.  WebRTC 
is a guaranteed disappointment, just the latest in a long 
line of video conferencing technologies that promised 
“this time it’s different.”

The WebRTC cheerleader squad needs to touch base with 
reality along three fronts:

Technical.  The nice thing about standards of course is 
there are so many to choose from.    Can’t the committee 
people working on WebRTC recognize the failures 
of the video conferencing industry over the past 25 
years?  When standards proliferate, interoperability 
sinks.  WebRTC engineers are already arguing over what 
video codec to use and what signaling protocol would 
be appropriate.  Some of this is technical, and some 
crosses the political-economic line with intellectual 
property licensing (VP8 vs. H.264 for starters).  Rest 
assured that if some browsers adopt Codec A and 
Protocol B while others use Codec X and Protocol Y, the 
potential for universal, easy-to-use audio, video, and data 
communications will be sharply limited.   If you have 
to download a codec to connect, much of the claimed 
advantages of WebRTC will vanish.  

Upcoming WR Speaking Appearances & Events

When & Where Who & What

10 AM - 12 PM, 10 April 2013  
Herndon, VA, USA

Ira M. Weinstein, How to 
Transform Your Business with 
Video Collaboration Solutions, BT 
Conferencing / Polycom Experience 
Center

9 July-4 May, 2013, 
Las Vegas, NV, USA

Alan D. Greenberg, BbWorld, Venetian/
Palazzo Congress Center

16-17 July 2013,  
Santa Clara, California

WR UC&C Summit, Hyatt Regency 
Santa Clara

Industry Events of Note
When & Where Who & What

21-24 April, 2013,  
Arlington, VA, USA

2013 Internet2 Annual Meeting, 
Crystal Gateway Marriott

26 April – 4 May, 2013, 
Porto, Portugal 

IMTC SuperOP 2013, Porto Palacio 
Congress Hotel and Spa

8-10 October, 2013,  
Porto, Portugal

IMTC 20th Anniversary Forum, Porto 
Palacio Congress Hotel and Spa

Andrew Davis

The WebRTC 
proponents at the show 
were many, with some 
claiming that B2B, B2C, 
and C2C opportunities 
will explode as 
consumers come to 
click on their WebRTC-
enabled browsers to 
buy everything from 
stocks and bonds to 
refrigerators from the 
cloud while helping 
Aunt May pick out a 
dress for the wedding. 

http://info.btconferencing.com/BTPolycomEventInvitation_Registration.html
http://info.btconferencing.com/BTPolycomEventInvitation_Registration.html
http://info.btconferencing.com/BTPolycomEventInvitation_Registration.html
http://www.blackboard.com/BbWorld/Home.aspx
http://www.wainhouse.com/events.php?sec=34&opt=upcoming&event=545
http://santaclara.hyatt.com/hyatt/hotels-santaclara/index.jsp?null
http://santaclara.hyatt.com/hyatt/hotels-santaclara/index.jsp?null
http://events.internet2.edu/2013/annual-meeting/
http://events.internet2.edu/2013/annual-meeting/hoteltravel.html
http://www.imtc.org/event/imtc-superop-april-2013-2/
http://www.hotelportopalacio.com/en/hotel-overview.html
http://www.hotelportopalacio.com/en/hotel-overview.html
http://www.imtc.org/event/imtc-20th-anniversary-forum-2/
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Political.  It’s hard to imaging Microsoft and Google 
agreeing on much of anything.  And since they both have 
big browser market shares, we can’t assume that their 
software solutions will interoperate.  I’m not aware of 
Apple’s stance here; they’ve hardly been mentioned in 
the brouhaha.  Will Apple support a potential FaceTime 
killer?  And if WebRTC doesn’t run on the iPad, where do 
we stand in terms of acceptance?  

Cultural.  The big elephant in the room is cultural.  
Yes, we are visual beings, but the truth is that visual 
communications is a niche within a niche.  Skype is 
free, runs on a zillion endpoints, but is not widely used 
by many people when you think about how many 
consumers there are out there.  While we don’t like to 
admit it, many people just don’t like being on video.  
And yes, when the Millenials arrive in force, things could 

change.  Or maybe they won’t.   Will people want to video 
conference with the Maytag repairman?  Why aren’t 
they doing that now?  If requiring a download is too 
much hassle to enable a video call, there can’t be much 
value ascribed to video.  Will WebRTC change that?  Not 
very likely.  {Editorial note; Skype generated 167 billion 
international minutes alone in 2012, up 44% over the prior 
year, and reportedly over half of those were video-enabled.}

New Studies from Wainhouse Research
For information on WR  studies and subscriptions, contact sales@wainhouse.com

4Audio Conferencing

SpotCheck – 2012 Q4 CSP SpotCheck
Includes full year 2012 summary
Provides calendar year Q4 & full year trending analysis for hosted audio & web conferencing services in Western Europe, North America and Asia Pacific. 
Illustrates operator and operator unattended audio in minutes, average sales price, and total revenue, as well as web conferencing revenue. Data broken 
out for 12 countries in 3 regions.

Market Forecast – 2013 Latin American Audio Conferencing Service Market Sizing & 5-Year Forecast
Provides 2012 market sizing and 5-year forecast for audio conferencing services in Brazil, Mexico Argentina, Chile, and Columbia. Includes top 5 provider 
rankings by service in each country. Sizing and forecast information includes operator assisted and unassisted audio volume in minutes, average sales 
price and price ranges, and revenue in US dollars.

4Group Video Conferencing

Metrics Survey – Worldwide Video Conferencing End User Survey 2013
This report summarizes the results of WR’s annual survey of video conferencing end users.  A total of 282 respondents from customer companies com-
pleted the survey, covering their deployments of and support strategies for visual solutions as well as their plans for mobile video and for integrating 
video with unified communications. A segmentation by SMB vs. large enterprise and by size of video deployment is also included.

Research Note – Introducing the Lync Room System
In February 2013 Microsoft introduced a Reference Architecture for a Lync-based video conferencing and collaboration room system dubbed the Lync 
Room System (LRS). LRS will extend the Lync meeting experience into the boardroom, replicating a familiar scheduling, start/join, and meeting manage-
ment experience for the end user.  Microsoft’s tight control of the audio, video, and computational specifications provides a level playing field for the 
vendors, while reducing the opportunity for innovation. This research note covers the four LRS systems introduced at the announcement and the implica-
tions LRS has for the vendors, channel partners, and end users in the conferencing and collaboration industry.

4Streaming & Webcasting

Vendor Profile – Qumu
Qumu is a subsidiary of publicly traded subsidiary of Rimage Corp. (RIMG – Nasdaq) with 85 employees and $9.8 million in 2012 revenues. Qumu, which 
develops enterprise solutions used in the creation and management of rich media content, has experienced significant change since Rimage acquired 
the company in a $52 million deal in October, 2011. This company profile provides details on Qumu’s transition, including a discussion on the implica-
tions of 2012 management changes on its product positioning and go-to-market strategy. 

Vendor Profile – BurstPoint
BurstPoint Networks Inc. develops enterprise streaming platforms that are primarily deployed behind corporate firewalls to enable scaled, high-volume 
streaming content distribution. The company also holds patents for technologies that enable the conversion of video conferencing content to stream-
ing formats. This profile provides details on BurstPoint’s Video Communications Platform, examines BurstPoint’s sales channel approach and discusses 
its long-term strategic options. 

Have friends? Want to make more 
friends? Forward this issue of the 
WR Bulletin and encourage them 
to read it and subscribe. Anyone 
can sign up for a free subscription at  
www.wainhouse.com/mail.

mailto:sales%40wainhouse.com?subject=
http://www.wainhouse.com/mail
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4Personal & Web-Based Conferencing

Market Forecast – 2013 Latin American Web Conferencing Service Market Sizing & 5-Year Forecast
Provides 2012 market sizing and 5-year forecast for web conferencing services in Brazil, Mexico Argentina, Chile, and Columbia. Includes top 5 provider 
rankings by service in each country. 

Vendor Profile – 27 Web Conferencing “Influencers and Contenders”
Contains 27 brief profiles: AnyMeeting, ArkadinAnywhere, AT&T Connect, BigBlueButton, Blackboard, Brother (Nefsis), ClickMeeting, Dialcom Networks, 
Digital Samba, FuzeBox, Glance Networks, iLinc (A BroadSoft Company), InterCall, LogMeIn (join.me), MeetingBurner, Mitel, OpenText, Oracle, PGi, 
ReadyTalk, RHUB Communications, Saba, Siemens Enterprise Communications (includes FastViewer), SMART Technologies, Sonexis, Yugma, and 
Yuuguu.

4Unified Communications

Research Note – Introducing the Lync Room System
In February 2013 Microsoft introduced a Reference Architecture for a Lync-based video conferencing and collaboration room system dubbed the 
Lync Room System (LRS). LRS will extend the Lync meeting experience into the boardroom, replicating a familiar scheduling, start/join, and meeting 
management experience for the end user.  Microsoft’s tight control of the audio, video, and computational specifications provides a level playing field 
for the vendors, while reducing the opportunity for innovation. This research note covers the four LRS systems introduced at the announcement and the 
implications LRS has for the vendors, channel partners, and end users in the conferencing and collaboration industry.

Metrics Survey – Worldwide Enterprise Trends of Unified Communications
This 2012 survey covers the unified communications (UC) market and focuses on end user communications preferences and organizational UC strategy, 
brand awareness, deployment options, and related purchasing behavior.  Respondents are split fairly evenly between small-to-medium enterprises 
(SME) with 500 or fewer employees and mid-to-large enterprises with greater than 500 employees; therefore, the results are segmented between SME 
and mid-to-large markets when appropriate.

4Distance Education & e-Learning

Market Forecast – Interactive Whiteboards for Education and Training WW Supplier Market Sizing & 5-Year Forecast
This forecast covers the worldwide market for suppliers of interactive whiteboard products and associated software as applied for education and train-
ing. The market sizing and five-year forecast estimate – based on vendor data and end user surveys – calculates the total amount of revenue associated 
with education and training going to three markets: corporate training, higher education, and primary / secondary education, and ranks vendors in 
each of the market segments

Research Note – MOOCs and the Collaboration Industry
The year 2012 was the year of the Massive Open Online Course (MOOC) in higher education. Even as MOOCs remain primarily in the experimental stage, 
this note explores the factors driving interest in the concept and assesses their potential impact on collaboration vendors that sell into education mar-
kets. Also addressed in this report are the factors that educators should consider when attempting to implement a MOOC.
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