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Kogstad , 
Berit Scharf 
and multiple 
Ridgeway 
proteins; StarLeaf 
with Mark Loney, 
Will MacDonald, 
Hellene Garcia 
and other Codian 
genophores;1 
Videxio with 
Tom-Erik Lia, Karl 
Hantho, Martijn 
Blokland, Per 
Haug Kogstad 
(again); and 
Avizia with Mike 
Baird and nearly a 
dozen Tandberg 
enzymes.   More 
below on what 
these upstarts 
are promising to 
deliver.   

2. The revenge of the telepresence robots.  Not one, not 
two, but three vendors were showing off their robotic 
telepresence systems this year.  At the high end of 
the spectrum, iRobot’s Ava 500 is aimed squarely at 
business users, featuring a unique robotic system that 
can navigate itself around your office building and 
an industry-standard video conferencing subsystem 
from Cisco.  Figure $2,500 per month to use this Rolls 
Royce of telepresence.  Suitable Technologies had 
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InfoComm 2013

There were at least five 
exhibitors this year that 
could truly be called 
Daughters of the Tandberg 
Revolution (DTR): Acano, 
Pexip, StarLeaf, Videxio, 
and Avizia.  

Andrew, Ira, and Alan 
plowed through 
InfoComm in Orlando 
last week, with Alan 
adding a side trip to 
UBTech, a show very 
focused on technology 
in higher education (UB 
= University Business).  
We start this issue 
with Andrew’s take 

on InfoComm; Alan adds some highlights from his visits 
with vendors at both events; and we wrap with some 
additional thoughts from Andrew and Ira on the “big,” 
most frequently asked questions they got related to the 
video conferencing industry.  We’ll have more news from 
InfoComm and other “news in brief” in our next Bulletin in 
two weeks.

u Andrew W. Davis, andrewwd@wainhouse.com

I’ve probably been to more InfoComm shows than 
anybody should be allowed to attend, but this year’s 
event seemed more interesting than many.  There was 
a bit of a buzz.  Before getting to the details, let me 
describe a couple of themes in play.

1. You didn’t need a gene sequencer to see the 
Tandberg DNA on display everywhere.  The show 
floor had the feel of a Tandberg fraternity reunion.  
There were at least five exhibitors this year that could 
truly be called Daughters of the Tandberg Revolution 
(DTR).  The list includes Acano (nee SilverFlare), with 
Fredrik Halverson, OJ Winge, Geir Olsen, Jan Nielsen, 
Larry Satterfield, Mark Dumas, Mark Blake, consultant 
Jean Rosauer, and multiple Codian chromosomes; 
Pexip with  Hakon Dahle, Simen Tiegre, Per Haug 

Andrew gets up close and personal 
with the world’s only autonomous 

business collaboration robot

1 Editor note: A genophore is the DNA of a prokaryote. It is commonly referred 
to as a prokaryotic chromosome.  Andrew knows this and somehow thinks 
everyone else does too. Or maybe he just Googled it.
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Newcomer Pexip showcased its Infinity Distributed 
Conferencing Server.  This will come to market as a 
software-only solution running on virtualized servers 
with a large set of design elements to support a 
distributed deployment, customer flexibility, and 
future-proof interoperability.  Oh, and by the way, the 
functionality is “video multipoint” or “video bridging.”  
Pexip’s first commercial customer that we know of is AVI-
SPL; the managed service provider is using Pexip Infinity 
to offer a new class of services to its customers.  Acano’s 
solution is also geared for the virtualized world, and it 
also does multipoint video, but the positioning is quite 
different.  We have more to say about Pexip and Acano 
later in this Bulletin, but suffice to say Acano would fit 
comfortably in the team workspace arena.  Acano has 
coined the term “coSpace” which is rather like a virtual 
meeting room (all the rage these days) with persistence.  
Acano’s bridge functionality supports audio, video, 
and web conferencing and of course it interoperates 
with everyone.  Avizia is a new company that is taking 
over the vertical solutions business from Cisco.  Video 
conferencing users will recognize the portable, 
ruggedized video conferencing briefcase, medical 
carts, and educator system with their strong Tandberg 
/ Cisco heritage.  Videxio highlighted its new analytics 
program that enables end users and channel partners 
(23 signed up in 11 countries) to get a better handle on 
their media and network performance.  StarLeaf added 
some interesting hardware systems that work hand-
in-hand with the company’s cloud service.  The GT Mini 
is actually a series of four very-neatly-packaged room 
video conferencing systems that fill an important gap in 
StarLeaf’s lineup.

a whole football team of $16,000 Beam robots on 
the show floor, starting each day with a huddle for 
the robotic booth staff.  On the low priced end of the 
spectrum was MantaroBot, a $2,000 mobile system 
that uses your choice of tablet or smartphone for 
the “head” and your choice of codec system (Skype 
or FaceTime for example).  For any of these systems 
you’re going to need good Wi-Fi coverage.  

3. Hardware is out, software is in.  The days when 
software gets slower faster than hardware gets faster 
seem to be coming to an end.  All the major vendors 
we know and love have a software roadmap to tell 
you about.  Their applications may be running in the 
cloud, and they may or may not be running on virtual 
servers, but they definitely need careful study to 
understand the risks and rewards as well as the costs 
you will be facing.  The market leaders don’t want to 
eat their own hardware children, for obvious reasons, 
but they don’t want their competition to eat them 
either.  Quite a dilemma.

4. On a less strategic plane, several vendors were 
demonstrating H.265 video codecs.   We saw live 
displays from Cisco, Vidyo, and ZTE and we may 
have missed a few as well.  While nobody is actually 
shipping products that support H.265 today, we think 
it is important for readers to understand the benefits 
to which they can look forward.  Simply stated, 
everyone was showing 720p30 video at 256 kbps.  
Could H.265 be the savior for ISDN video?  

Here are some brief highlights of what we saw in our 
8-hour days and 15-mile hikes among the 1,000 vendors 
inside the Orlando Convention Center.  

Team meeting before show opening with Suitable 
Technologies’ remote experts

Checking out the MantaroBot
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gets you thinking outside the box.  This system has one 
outgoing camera signal, but uses up to six displays for 
remote participants.  It’s kind of like telepresence.  And 
an unusual feature is that two of the displays can be used 
for data (see Alan’s comments later about how data is 
creeping into video conferencing).   

In the startup / upstart category, Tely Labs was demoing 
its new codec-in-a-camera device.  The Tely camera, 
which will be sold through channels, has an MSRP of 
just $650 and can talk to industry-standard systems.  For 
another $125 users can use an external audio system that 
takes both microphone and speakers to the table top.  We 
think of these as “huddle room” systems. Altia Systems, 
with whom we met for the first time three months ago, 
has made a lot of progress.  The company’s panoramic 
camera uses an Ethernet connection to connect to your 
laptop, but Altia supplies software that makes the camera 
look like a standard webcam, so the system is compatible 
with Skype, WebEx, etc.  The software runs on iOS and 
Windows, with Android and OSX to follow.  I saw a demo 
of a five-way multipoint call where all five systems were 
using panoramic cameras and where each participant 
could set his own view.  Both Tely Labs and Altia will be 
part of the Emerging Tech Showcase at our WR Summit 
in Santa Clara next month.

We are always amazed at how scheduling is still such a 
mess for so many large end users of video conferencing 
room systems.  myVRM set out to address this challenge 
many years ago.  Last week they introduced V2.9 of the 
software, which has grown to be very comprehensive.  
V2.9 features a new and improved look and feel, the 
ability to schedule both room and personal conferencing 
devices, and deeper integration with Outlook.  The 
software also has modules to support “hoteling” and 
an API set to be able to include hardware devices from 
many vendors.  Compunetix was demonstrating the 

We got our first real look at Polycom’s CloudAxis software 
MCU.  The strategy here is clearly to give customers a 
“cap and grow” option for their video infrastructure 
future.  Like others providing a video bridge on an X86 
virtual server, Polycom can expect to take advantage of 
continuous semiconductor performance gains courtesy 
of Intel.  The company also showed its feature-enhanced 
RealPresence desktop running on a Macintosh.  Like 
Polycom, Cisco showed its software MCU, but of course 

running on the 
company’s own UCS 
server systems with 
VMware.  Cisco is 
well underway to 
virtualizing and 
re-architecting 
the entire line of 
video infrastructure 
products the company 
inherited with the 
2010 acquisition of 
Tandberg.  This will 
include Expressway, 
VCS, Conductor, Lync 
gateways, and even 
Call Manager.  While 
neither Polycom nor 
Cisco are comfortable 
revealing pricing 

details, we suspect the price / port for software solutions 
won’t be all that different from that of legacy hardware, 
at least for the time being.  The buzz in the LifeSize 
booth was around the company’s SmartVideo initiative.  
This is based on simple, low-cost-but-HD-performance, 
one-button-to-push endpoints that take advantage of 
the company’s UVC (virtualized) infrastructure for all the 
added functionality.  UVC is available as software-only or 
as a package on a LifeSize-supplied server.

Avaya’s video conferencing theme was centered on 
IP-office, which is actually a telephone system.  The 
magic here is the integration of Radvision endpoints 
and multipoint bridging into a low cost package that 
is integrated with the company’s SMB call manager 
solution.  In Vidyo’s booth we got to see a beta version 
of the company’s new NUC-based room system (an 
i5 computer in a form factor the size of a small USB 
speakerphone).  Once again taking advantage of Intel’s 
huge R&D budget, Vidyo’s VidyoRoom HF-60 will make for 
an interesting, PC-based video conferencing system.  And 
we saw the VidyoPanorama 600 system, something that 

Altia Systems camera in Skype call

We got our first real look 
at Polycom’s CloudAxis 
software MCU.  The 
strategy here is clearly 
to give customers a “cap 
and grow” option for 
their video infrastructure 
future.  Like others 
providing a video bridge 
on an X86 virtual server, 
Polycom can expect 
to take advantage 
of continuous 
semiconductor 
performance gains 
courtesy of Intel.
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focused on four trends.  The two that resonated 
immediately were “video everywhere,” which includes 
digital signage and storage, as well as conferencing, 
and support for mobile devices in the company’s 
comprehensive monitoring and management scheme.  
AMX also is focused these days on two other issues: 1) 
environmental issues such as sustainability, and 2) taking 
most of the company’s technologies to the cloud to make 
it easier for customers to access and share information.

Blue Jeans Network and 
Vidtel booths were side by 
side.  Blue Jeans unveiled a 
redesigned user interface, improved content sharing, 
and enhanced in-meeting controls, bringing the hosted 
service even closer to what large enterprises are looking 
for.  These erstwhile competitors were both actively 
recruiting channel partners, ranging from resellers and 
integrators to managed service providers and carriers.  
Competing (IMHO) in the same way tin cans compete 
with plastic cans, they each have advantages and 
disadvantages, depending on what you want to store, 
and what equipment you already have installed.  Blue 
Jeans has been very successful with its interoperability 
story and in driving video adoption, while Vidtel most 
recently has expanded its offering from a basic gateway 
service to a full-fledged calling service, an enterprise 
version of Skype.

integration of its Summit voice bridge with its Evergreen 
video bridge.  The focus here is on creating a seamless 
experience with scheduling and management tools 
for the company’s service provider customers.  We saw 
a demo in which by dialing one number and entering 
one passcode, no matter what device you were using, 
you were automatically joined into the right conference.  
Compunetix referred to this as a “true UC experience.”  We 
aren’t going to quibble over terminology since nobody 
really knows what UC is anyway.

AVI-SPL may have had the largest booth of any systems 
integrator / MSP on the show floor.  This effort was 
undoubtedly intended to highlight the company’s 
most recent announcements, which included 1) an 
expansion of the company’s managed services by adding 
monitoring of AV devices to the established capabilities 
around video conferencing gear; 2) a communicator 
proxy (CPE device) to extend the company’s capabilities 
behind a customer firewall; 3) two new security features, 
one in software via VNOC Symphony and one via a 
clever little hardware device that blocks any video calls 
from being launched or received while leaving the 
device live for monitoring; and 4) a virtual meeting room 
(VMR) service based on Pexip Infinity that becomes an 
enhancement to AVI-SPL’s managed services offering.  

A quick tour of the AMX booth suggests that the 
company is expanding its vision and appears to be 

Introducing one of the WR Bulletin Sponsors

BillingPlatform.com (formerly BRM Systems) is a flexible, cloud-based billing 

solution that enables service providers to rate, invoice, and charge all of their 

services and deliver any new offering or pricing model on demand. Today’s 

Dynamic Economy  requires an intelligent and flexible billing solution that 

can help you rapidly turn your ideas into billable revenue — without any 

investment in hardware, software, or IT resources. BillingPlatform.com will 

allow you to launch new products, services, methods and sales models quickly 

and efficiently with minimal cost and in record time.

To learn more visit www.billingplatform.com 

The WR Bulletin would like you to join us 
in thanking our sponsors:

Get your company’s name & link here! Contact Sales.

The fine print: Sponsorship of the WR Bulletin in no way implies that 
our sponsors endorse the opinions expressed in the WRB. Nor does it 

imply that the Bulletin endorses their products or services. 
We remain an equal opportunity critic.
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whether interactive whiteboarding, integrated web 
conferencing, integrated video conferencing — or all of 
the above.  I’m also amused that the video conferencing 
vendors finally are just beginning to get up to speed with 
data.  The web conferencing and lecture capture vendors 
have been up to speed for years.  

I finally got to kick 
the proverbial 
tires of Mersive’s 
Solstice Display 
Software, which I’d 
first heard about 
at ISE and which 
also will be on view 
at our Santa Clara 
Summit next month. 
At InfoComm 
the company 
announced the 
availability of 
Solstice Display 
Software 1.1, an 
update to its 
wireless visual 
collaboration 
solution we wrote about in Volume 14, Issue #5 back 
in March.  Solstice software enables multiple users to 
connect simultaneously to a shared display using laptops 
and mobile devices on an existing Wi-Fi or Ethernet 

network.  With 
Solstice, anyone 
can walk into a 
meeting room and 
instantly connect, 
share and control 
the display.  The 
newest version of 
Solstice includes 
three key features: 
the addition of 
Android devices 
and Windows 
8 to Solstice’s 
supported clients; 
a Podium Mode, 
giving meeting 
presenters, 

moderators, and teachers new controls for Solstice 
sessions; and the ability to integrate with external video 
sources such as AppleTV, video conferencing systems, 

ACT Conferencing made two unrelated announcements.  
The company has expanded its Conference Cast service 
with Forum (powered by Vidtel), an additional service 
that adds interoperability to ACT’s managed services 
and video conferencing services programs.  Forum 
also interfaces real-time video to its streaming service. 
Separately, the company has signed on to resell 
endpoints from Polycom.  And finally, to show that I 
don’t ignore audio completely, we saw some neat new 
wireless microphone products in the Revolabs booth.  
The Executive Elite conferencing system combines the 
company’s time-proven wireless microphone technology 
with innovative packaging that fits the conference room 
perfectly.

Andrew’s final thoughts:  If I contemplate the 
visionary thinking I heard from Cisco that was really 
unrelated to any of the point product and technology 
announcements in the booth, and the emerging Acano 
solution (which doesn’t fit cleanly into any current 
product category), I think we might be headed in the 
direction where remote collaboration sessions will be 
“richer” and more productive than in-person meetings.  
There is an analogy here to a modern-day call center 
(not the one your cable company is using where they 
ask you five times what your phone number is), where 
the agent knows who you are, what you purchased, 
and sees your history of technical support issues. Take 
that concept out of the call center environment and 
insert it into a unified communications world, and we 
could have virtual, persistent meeting rooms where the 
technology not only provides live audio / video, etc., but 
also shows you relevant documents, emails, blogs, etc. 
automatically.  Another way to look at it — these would 
be team workspaces that support IM / Presence as well 
as enterprise-strength audio and video.  Maybe “being 
there” isn’t as good as it’s cracked up to be!  Maybe there’s 
a lot more to be gained here than just travel reduction.  

uAlan D. Greenberg, agreenberg@wainhouse.com 

Though I chatted with a few of the video conferencing 
vendors Andrew and Ira are covering, and was especially 
intrigued by Acano’s coSpaces, I spent most of the time 
with lecture capture and other vendors of tech closer 
to my coverage areas.  I must note that the InfoComm 
“tagline” for the entire event — not just the collaboration 
portion of the show floor — was “Collaborate.”  So it was 
not without bemusement that I noticed just about every 
Tom Dick and Harry flat panel display / digital signage 
vendor seems to be adding elements of collaboration, 

It was not without 
bemusement that I 
noticed just about every 
Tom Dick and Harry flat 
panel display / digital 
signage vendor seems 
to be adding elements 
of collaboration, 
whether interactive 
whiteboarding, 
integrated web 
conferencing, integrated 
video conferencing — 
or all of the above.   

Minority Report
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tired of complicated meeting rooms integration 
issues and seeking easy-to-understand ways 
to show and collaborate over content.  Along 
with Mersive’s Solstice, Barco’s ClickShare, and 
even some of what SMART Technologies has 
done with its business-focused whiteboarding 
products, Collab8 is evolutionary, coming up 
with new ways of addressing the multi-display, 
BYOD challenge.  Yet the business challenge for 
these point solution makers will be to figure 
out how to work in the increasingly complex 
room collaboration ecosystem, where they will 

be complementary to — or perhaps even a substitute 
for — traditional projection systems, video conferencing, 
web conferencing, and the like. 

This leads me to Clary Icon, which launched its Clary 
OneScreen  “interactive video whiteboard” at InfoComm.  
The Clary OneScreen is a “complete” voice, video, and data 
collaboration solution built into a touch screen / monitor.  
Users can initiate a video, audio, or web conference, 
share ideas on an interactive whiteboard, collaborate 
with UC&C tools, and access any application that runs 
on Windows 7.  Built on devices and software from the 
likes of Hitachi (StarBoard), Logitech (camera), LG, Sharp, 
Windows 7 and Vidtel, the company touts its open 
architecture, and ability to interoperate with any video 
conferencing device via built-in Vidtel service. A 60-inch 
units lists for $8,500 and 70-inch starts at $9,995.  

Clary Icon is basically integrating best-of-breed tech, 
adding a dollop of its own secret sauce, and functioning 
as a part of the inevitable commodization (oops, I 
mean ever-increasingly low-cost solution-building) of 
collaboration tech.  If you pay attention you’ll see a focus 
on Latin America, where with the right distribution in 
developing markets the company is likely to thrive.  The 
proof of success in North America and elsewhere may 
well rest on how well Hitachi serves as a channel.  And 

and external cameras.  Mersive is offering a free 30-day 
trial of the Solstice Display Software, which needs to be 
installed on a Windows computer that is connected to a 
display.  Solstice is display agnostic; it can work with any 
type of display including projectors and flat panels.  If you 
ever saw Tom Cruise in Minority Report, you might get a 
kick out of playing with Solstice.

The group of vendors focused on a single issue – how 
do we access screens and then what do we do with said 
screens — included Asia-based Wow Vision, which has 
added former Polycom / Vaddio exec Michael Baker to its 
team (see People & Places) and which announced a new 
product at InfoComm. Collab8 takes the company’s VEOS 
wireless collaborative presentation solution (a hardware 
box, as opposed to Mersive’s software approach) and 

adds new collabo-
ration and interac-
tivity functionality.  
The Wi-Fi appliance 
allows a presenter 
to wirelessly pres-
ent and collaborate 
from any device: 
PC, Mac, tablet 

or smartphone to a display / projector.  You can wire-
lessly stream an HD 1080p video with full audio from any 
device to the main display.  Participants see and can an-
notate on a broadcasted image and save the image as a 
meeting note to a thumb drive or DropBox. Up to six pre-
senters can simultaneously collaborate on a single screen; 
up to 12 devices can be connected, for a price of $4,999.  
And the appliance has built-in communications apps like 
Skype, GoToMeeting, and WebEx, allowing instant sharing 
and collaboration with others. It supports use of their na-
tive annotation capabilities or its own built-in capabilities.

I think there’s an attractive simplicity in the latest wave 
of meeting room solutions that will appeal to anybody 

Mersive Software Environment

Wow Vision Collab8 Appliance

Getting a Demo of Clary Icon OneScreen
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this has been done before; even VTEL is still around 
integrating these sorts of capabilities into solutions.

On to UBTech.  Celebrating its 10th straight year 
to webcast InfoComm, Sonic Foundry announced 
enhancements to its Mediasite Enterprise Video Platform, 
including multi-format video capture with synchronized 
automation of multiple video signals. Two or more 
videos can simultaneously stream within its intelligent 
multi-window Mediasite Player. The idea is that this is a 
more efficient way to capture and live-stream multiple 
camera angles, complex procedures, simulations, or 
training.  Sonic Foundry also announced a new version 
of its Mediasite ML HD Recorder for event capture and 
on-the-go webcasting.  The new mobile recorder is 50% 
smaller than its predecessor.  Adding to its miscellaneous 
announcements, the company also discussed  a more 
centralized, full-spectrum recording model, with greater 
support for extracting video from sources like IP cameras 
and video conferencing systems; a more powerful Voice 
Search Engine that pairs phonetic search with custom 
word lists, enabling greater search accuracy; a new 
My MediaSite streamlined interface from which users 
can create, upload, manage and share their own video 
content; and mobile upload functionality, giving users 
the ability to upload content directly to MediaSite from 
any mobile device or video format, including Flash, 
QuickTime, AVI, Windows Media, MPEG-4, and others.   

I’ve long been a fan of search capabilities, and Sonic Found-
ry’s new voice search engine is (I hope) more than just an in-
cremental improvement, and instead a useful new engine.  
And I like that in My MediaSite they are trying to keep the 
workflow very simple.  Users can access multiple screens 
— and My MediaSite lets users select what will be recorded 
much like how GoToMeeting and other web conferencing 

software let users select specific applications to share, and 
not whatever is “on top” of the screen.  And users also can 
select what area of the screen they wish to record (think the 
same flexibility as snipping tools).

Others I got to visit with at the two shows included 
Acano, Panopto (who showed me their integration 
with Instructure Canvas), Evogh (who tipped me off to 
their upcoming WR Summit Santa Clara announcements 
— stay tuned), Intelepeer, who are partnered with 
Vidtel, Tely Labs (as Andrew mentioned, another Santa 
Clara sponsor), and Nexistant, which announced its 
partnership with Tightrope Media Systems to deliver an 
integrated signage and Virtual Attendant solution.  The 
two companies demonstrated their integration for the 
first time at InfoComm.

Finally, to wrap up, Andrew and Ira were asked the most 
at InfoComm about newcomers Acano and Pexip.  So 
here is a short analysis of the two, with more details to 
follow from Ira on other vendors in a few weeks.

u�Andrew W. Davis and Ira M. Weinstein,  
iweinstein@wainhouse.com 

We described earlier the Acano startup team that 
includes a roster of video conferencing heavy hitters.  
Despite this team’s video-centric DNA, Acano’s goal 
is to unify the typically siloed video, audio, and web 
conferencing areas within a single engine and UI.  To that 
end, Acano has created a team workspace engine called 
coSpaces, with advanced rich media capabilities.  The 
Acano solution is software-based, highly scalable, multi-
tenant, runs on standard Intel hardware, and is sold on a 
per-user basis.  MY MediaSite Desktop Recorder

My MediaSite
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The company executives were careful to point out that 
their solution is not a video MCU, audio bridge, or web 
conferencing server.  Instead, the solution offers users a 
degree of permanence.  In the Acano world, users log into 
the Acano system, create / join / invite others to coSpaces, 
and participate in video, audio, and web conferencing 
sessions with other users.  In addition, Acano bundles in a 
set of tools to enable rich media collaboration including 
a NAT / firewall traversal engine, SIP trunking, and call 
control capabilities.

The go-to-market strategy is based on both traditional 
channel partners who can sell this solution to enterprises 
as well as the large conferencing service providers who 
can offer the next generation “multimedia minute” to 
their customers.  In the new world however, this would 
actually be the “multimedia user” given the business 
model.  Also, selling to service providers is typically direct, 
not through channels, so there may be some upcoming 
channel conflict in the Acano world.

What Ira and Andrew think:  First of all, it’s hard to argue 
with the track record of the Acano team.  These people 
know how to create high performance solutions and 
bring them to market.  We also agree with the company’s 
premise that conferencing solutions remain too siloed, 
and that a single platform offering flexible audio, video, 
and web is sorely needed.  For now, however, we are 
not convinced that packaging a powerful media server 
within a team workspace engine will provide the ease-
of-use and accessibility necessary to drive rich media 
communications.  While we have no doubt that this 
team has done its homework and understands the 
collaboration space, we will reserve judgment on this 
solution until we try it out. 

Meanwhile, industry newcomer Pexip gave us a demo 
of Infinity, its software-based, virtualized, distributed, 
highly interoperable multipoint bridging solution which 
Pexip dubs a “distributed conferencing server.”   Pexip also 
includes a team of conferencing veterans, as mentioned 
earlier.  

The Pexip offering includes two types of servers — man-
agement nodes and conference nodes — and is licensed 
on a per-port or per-user basis.  Although Pexip does not 
offer a video or audio client at this time, the company 
provides an iOS application that allows participants to 
manage conferences and view presentations.  Infinity is 
VMware-ready (HyperV is pending) and can be deployed 
on the customer premise or as a hosted application.

The secret sauce behind the Pexip offering is its use of 
what it calls a “virtual backplane” between conferencing 
nodes.  This virtual backplane, which actually consists 
of multiple H.264 streams at various resolutions created 
dynamically between conferencing nodes as required, en-
ables the system to support cascaded video calls without 
impacting the call experience.   Pexip’s go-to-market plan 
is straightforward.  This is enterprise software they are 
selling to customers with virtual servers in place.  Chan-
nel partners will carry the load.  Some may opt to use 
the Pexip solution to provide their own customers with a 
bridging service.  What goes around comes around!  

We think Pexip has created a software-based Swiss army 
knife for video bridging.  The support for distributed 
architectures and multi-stream cascading between 
bridges is especially interesting, as is the wide range of 
connections / protocols supported (SIP, H.323, H.264, 
H.264 SVC, VP8, G.7xx, AAC, OPUS, Lync, WebRTC, etc.).  
We’re less enthusiastic about the list pricing for the 
offering ($189 / month per port or $59 / user / month 
per user with an enterprise agreement — not including 
the cost of the user-provided servers, operating 
systems, and VMware licenses).  Given that this is an all-
software offering running on user-provided hardware, 
we expected this to come in at least somewhat less 
expensive than competing product and service offerings.

Ruth 
Blankenbaker, 

CILC

Michael Baker, 
Wow Vision

Neil Lieberman, 
VFA

People & Places 
Know someone in the industry who changed jobs?  Jump 
into a new role yourself?  Email us at wrb@wainhouse.
com to share the good news.

• Center for 
Interactive 
Learning & 
Collaboration, 
Ruth E. 
Blankenbaker, 
Executive Director, 
Retiring

• VFA, Neil 
Lieberman, Chief  
Marketing Officer

• WOW Vision, Michael Baker, VP 
Business Development
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SILVER SPONSORSGOLD SPONSORS

REGISTER NOW u

Hear from vendors and service providers how tomorrow’s technologies are 
likely to impact infrastructure and endpoints alike, and how to prepare your 
organization for change, at the Wainhouse Research North American Summit, 
16-17 July 2013, in Santa Clara, California.  

Jerry Pompa, Senior VP and Division Manager, 
Compunetix; Mark Szelenyi, Vice President, 
Webcasting Product Management, ON24; Mark 
Cray, EVP, Global Sales and Marketing, Applied 
Global Technologies; and Mike Brandofino, EVP 
Video and UC, AVI-SPL, will appear together on a 
Wainhouse Research-moderated panel.  

Do you deploy any sort of collaboration 
technology in the enterprise — or want to learn 
how it’s done?   Peter Riering-Czekalla, Chief 
Creative Officer of NudeAudio, 
will be part of an end user 
panel and discuss how his B2C, 
consumer-oriented organization 
uses collaboration technologies 
for its global operations.  To see 
the evolving agenda, see www.
wainhouse.com/sc2013.

Industry experts and end users will present on hot topics. Review 
our agenda for more details. And you can register at www.wainhouse.com/sc2013.  
Subscribers to our On Demand subscription services receive a 20% discount off the 
registration fee.  To get your event discount code, click here to send an email to WR Client 
Services.  And if you are joining us, note that the hotel room rate increases on July 1, and 
there is no guarantee of room availability after that date.  

16-17 JULY 2013 • CALIFORNIA

Vendor Voices at the  
UC&C Summit

EMERGING TECHNOLOGIES SHOWCASE

Mark Cray 
Applied Global 
Technologies

Mark Szelenyi 
ON24

Jerry Pompa 
Compunetix

Mike Brandofino 
AVI-SPL

Peter Riering-
Czekalla

NudeAudio
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Upcoming Webinar: 
Visual Collaboration for 
Government Training

Hear Wainhouse 
Research, the U.S. 
Air Force, and 
Polycom at 11 AM 
PDT, 2 PM EDT on 

Tuesday, June 25, 2013 deliver a 
webinar on visual collaboration 
for government training — with 
a particular emphasis on military 
applications.  Distance education 
and government e-Learning 
technologies are used daily by 
the nation’s military and civilian 
agencies.  With widely distributed 
service personnel and civilian 
staff always on the move, U.S. 
military branches have discovered 
the benefits of using visual and 
collaborative technologies.  
They use the technologies to 
increase readiness, create greater 
equity, save resources and 
elevate performance.  Drawing 
upon best practices learned by 
trainers and those who deploy 
the technologies, this webinar 
will examine three different 
applications: 

• U.S. Air Force’s ATN 

• U.S. Army’s TRADOC training network 

• U.S. Army’s European Regional Medical 
Command (ERMC) in Landstuhl, Germany 

Among the applications to be discussed are 
telehealth and continuing medical education; hard 
and soft skills instruction, and blended learning. 
Featured speakers include WR’s Alan D. Greenberg, 
as well as Alex Autry, Deputy Director, USAF Air 
Technology Network, and Russ Colbert, Polycom’s 
US Federal Government Market Director.  Click here 
to register for this webinar, sponsored by Polycom.

New White Paper: 
Fulfilling Microsoft Lync’s Destiny as a 
Visual Collaboration Solution

This whitepaper, sponsored by Blue 
Jeans Network, outlines some of 
the missing elements in Microsoft 
Lync’s approach to enterprise video 
conferencing and how many of 
these challenges in multipoint, 
interoperability, data collaboration, 
and federation can be overcome 
if users consider a third party 

service provider.  To download your free copy, visit www.
wainhouse.com/whitepapers.
 

New White Paper:
The Viability of Large-Scale Personal 
Video Conferencing Deployments – 
Part Two 
Nine months after introducing a large scale video 
conferencing deployment internally (see part one), 
Avaya, the sponsor of this paper, has seen steady growth 
in usage for both internal and external communications.  
Two elements were identified as key to success: 1) easy-
to deploy and 2) easy to use and support.  Avaya used 
a semi-automated provisioning process which made it 
feasible for a small number of IT professionals to support 
thousands of knowledge workers.  To download your free 
copy, visit www.wainhouse.com/whitepapers.

New White Paper:
Navigating the Emerging Gap in Large 
Conference Calls & Webcast Event 
Solutions 
As the value of conference calls and webcasts for events 
has become well proven and adoption continues to 
increase, a gap between traditional, full-service, operator-
assisted event services and Do-It-Yourself (DIY) self-service 
alternatives is becoming apparent. This white paper, spon-
sored by Cinchcast, discusses user needs & perceptions 
based on the results of a user survey, and offers WR’s crite-
ria for success that enterprises can use to re-evaluate their 
event solution providers going forward. Click to download 
your free copy, or view a recent WR webcast on the topic.

Russ Colbert, 
Polycom

Alex Autry,
USAF ATN

Alan D. Greenberg, 
Wainhouse Research
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behind a corporate firewall as well, which creates the 
opportunity for company-wide secure meetings.  The 
ease of installation and ability to run on commodity or 
virtual servers makes the cost of operation extremely 
low.   WebShare Software is a one-time investment with 
no limitations on number of users, number of licenses, 
or number of servers.  Each client receives the complete 
source code, creating a maximum comfort level that is 
associated with real ownership.

WR:   So, to be clear, WebShare is for meetings.  What 
about training, webinars, remote support? What bells 
and whistles do you have, and specifically what do you 
not include? 

HL:   WebShare meets all corporate or CSP web confer-
encing requirements including sales meetings, corporate 
training, webinars, and remote support.  WebShare has 
“on-the-fly” polling and webinar registration capabili-
ties.  It has fully integrated web / audio recording that 
can be viewed by clicking on a link and the file can be 
downloaded subsequently to support training efforts by 
repurposing valuable content.  WebShare was designed 
to exceed the expectations of a CSP or large corporation 
and is packaged to completely replace the expensive 
“pay forever” model offered by the current vendors.

WR:   How are you bringing WebShare to market?  Who is 
your customer?

HL:  WebShare is a great fit for large corporations and 
CSPs.  We’re looking to engage and sell through the 
indirect channel of IT consultants by offering them a 
significant commission, ranging from $25,000 to $35,000, 
for a warm introduction that results in a sale. These same 
agent/consultants can often gain an additional and sig-
nificant upside opportunity from their clients if the client 
agrees to pay a percentage of ongoing savings they real-
ize as a result of their WebShare Software purchase. 

WR:   So you are not marketing WebShare as a service?

HL:  WebShare Software is a software sale with no ongo-

Andy recently spoke 
with Herb Levitin, who 
has spent more than a 
decade in the confer-
encing industry, about 
his latest venture, one 
that just may appeal 

to the CSP in you itching to play with code and “roll your 
own” branded web conferencing.  

WR:   Hello Herb, good to talk with you again.  Many 
people may not know that you have a colorful history 
in conferencing services and, more recently, your web 
conferencing company was acquired by a large player in 
telephony & collaboration.

HL:  I have more than a decade invested in developing 
web conferencing technology. Nine years ago I started a 
retail and wholesale CSP business called GoConference 
/ WholesaleConference, respectively, with the goal of 
bringing the conferencing industry user experience in 
line with the latest Internet-enabled features available on 
the more sophisticated web sites.  

We initially integrated WebDialogs’ branded service with 
GoConference.  Our resellers eventually discovered the 
Flash-based Persony product and pointed out to me that 
it was far superior to WebDialogs.  On that basis, I joined 
Persony as President in 2007 and, based on our success, 
we were able to sell the company to Avaya in 2011.  I con-
tinue to own and manage my wholesale CSP business.

WR:   So tell me about WebShare Software.  First, what is 
the actual offering about?

HL:  Like the successful Persony product, at WebShare 
we’ve developed a complete backend with an API to 
fully automate the management of licensing, launching 
a meeting, and offering a single sign-on — all with 
complete branding capabilities.  WebShare Software runs 
on any web server and appears as a static web site to the 
web browser, making operation trivial and easily hosted 
by cloud services.  WebShare Software can be hosted 

1:1 Herb Levitin, CEO & Founder, WebShare 
Software
Andy Nilssen, andyn@wainhouse.com   
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ing services fees.  However, for smaller CSPs and business 
organizations, we are able to offer a fully-branded tele-
conference and web conferencing service through our 
WholesaleConference division.  For end users, we offer 
web conferencing services via monthly licenses through 
GoConference.

WR:   Do you worry that the market for stand-alone web 
conferencing software in large enterprises is going away?  
Most web conferencing in these organizations seems to 
be migrating to UC offerings — Microsoft Lync, Cisco 
WebEx Social, IBM Sametime, etc. 

HL:  SaaS models are popular, there’s no doubt about 
that, but saving significant money over a long period of 
time never goes out of style for corporations, especially in 
this economy.  We’re offering sophisticated web confer-
encing with the added benefit of not having to worry 
about the security issues associated with a technician 
having access to recorded meetings. Corporations who 
use Adobe Connect can spend millions each year for 
web conferencing services — that’s great for Adobe but 
not so great for the client.  Another disadvantage of the 
SaaS model is the security concerns that arise from the 
software being downloaded 
on a corporate network.  No 
service provider can guaran-
tee network security.  

WR:   What about CSPs?  With 
what bridges and billing 
systems does WebShare work 
with?  

HL:  WebShare Software of-
fers a complete API for fully 
automating license order-
ing and downloading usage 
per client.  WebShare was 
designed to integrate via API 
into an existing e-commerce 
software solution. The web-
site can be embedded in 
a simple iframe and many 

features have global click commands to allow or disallow 
features such as free trial licenses.

WR:   Do you want to give an indication on price (vs. 
configuration)?

HL:  WebShare offers two programs.  For a one-time price 
of $250,000 a client will receive the software and capac-
ity to offer two brands targeting corporations.  WebShare 
also has a version for $350,000 that supports unlimited 
branding and works well for a CSP.  The first six months of 
software support is included in the purchase price and a 
yearly support contract is available that follows industry-
standard pricing.

WR:  I don’t think I’ve come across a web conferencing 
supplier that did not offer a service —or a trial — in a very 
long time.  And your model starts with a fairly high com-
mitment. How are you pre-selling your customers?

HL:  WebShare offers a hosted trial site at no cost for 
demonstration purposes so that prospects can “kick the 
tires.”  Our company also installs and integrates the soft-
ware within the corporate IT environment as part of the 

purchase fee.

WR:  Any final thoughts for our readers?

HL:  It’s a bold proposition, but I’m going 
to bet that if you ask Cisco WebEx, Adobe 
Connect, or Citrix Online if they’ll sell 
you their source code for $250,000 you’ll 
likely get a big “NO.”  With WebShare 
Software the cost of use declines over 
time to almost nothing — creating 
real, long-term, significant savings.  
This is a strong value proposition 
for organizations that rely on web 
conferencing as an everyday business 
tool.  I believe there are IT Consultants 
and Telecom Agents who will know 
exactly which of their clients would 
benefit from WebShare today.  

It’s a bold proposition, 
but I’m going to bet that 
if you ask Cisco WebEx, 
Adobe Connect, or Citrix 
Online if they’ll sell you 
their source code for 
$250,000 you’ll likely 
get a big “NO.”  With 
WebShare Software the 
cost of use declines over 
time to almost nothing – 
creating real, long-term, 
significant savings.  
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Letter to the 
Editor: SMART 
Technologies

Thank you for your interest in SMART Technologies, our 
year-end results and the strategy that CEO, Neil Gaydon, 
outlined. We appreciate the candid write up in your May 
22, 2013 issue and your optimism on how SMART will 
move forward. 

As Neil noted, SMART has been reorganized into two 
business units, one for education and one for enterprise.  
This structure sharpens our focus on the two distinct cus-
tomer groups.  We significantly reduced the number of 
markets we are focused on to develop the right platform 
for growth.

Regarding your question related to the corporate culture 

change, SMART has created a culture that enables the 
organization to be more customer-centric, accountable 
and cross-functional.  The company is focused on execu-
tion.  Across all areas of the organization we are making 
the necessary adjustments to improve our operational 
efficiency.  We recently launched new products on time 
and to high quality standards with decisions based on 
financial metrics. 

SMART’s strategy is to drive the company forward to 
meet the changing technological needs of schools and 
businesses based on innovative solutions and customer 
focus.  Like any technology company, the journey is ever-
evolving and SMART will continue to refine and adapt 
accordingly. Stay tuned…

Kindest regards,
Marina Geronazzo
Senior Public Relations Manager
MarinaGeronazzo@smarttech.com
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