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Key Takeaways and a Keynote from the  
Wainhouse Research UC&C Summit

About 160 analysts, vendors, 
service providers, channel 
partners, consultants, and end 
users assembled in Santa Clara 
last month for WR’s 14th annual 
North American Summit.  What did 
you miss?  Subscribers to WR On 
Demand services may see links to 
individual analyst talks within the 
various subscription services.  We 
will be sharing other talks over 
time, including sponsor and end 
user talks.  We are making available 
here to all readers our first-ever, 
all-hands-on-deck, all-analyst 
keynote, in which each analyst had 
the challenge of covering market 
trends in three minutes apiece.  The 
talk — And Now for Something 
Completely Different: The Wainhouse Research UC&C 
Summit 2014 Analyst Keynote.  From Dave Michels on 
What Seinfeld Taught me about UC to Marc Beattie on 
How 100 Million People Can’t Be Wrong, the 40-minute 
keynote will give you a taste of the event plus some data 
points and market trends to ponder.  And below are a 
few key takeaways of the entire conference from each 
analyst.  Think of these as a “here’s what we heard and 
what resonated for us among all the talks and meetings.”  
Those who attended received a full set of presentations, 
takeaways, and links to talks.  

Ira M. Weinstein
• Confusion around video services (and the differences 

between hosted services, cloud services, and 

Alan D. Greenberg, agreenberg@wainhouse.com, and the WR analyst team

 managed services) is doing 
damage across the enterprise 
customer base.  Additionally, with 
several hundred video service 
providers in the market today, 
customers are having problems 
differentiating between the 
offerings.

•  Despite the focus on video and 
audio quality, WR believes the 
important differences are not in 
video and audio quality.  The key 
differentiators are the ease of 
use, convenience, accessibility, 
and workflow of a service — and 
specifically the “attitude” of the 
provider toward solving problems. 

Dave Michels
• Collaboration is a very confusing topic. How can 

a word in the dictionary be a new compelling 
technology topic? As Jeff Lowe from SMART 
Technologies pointed out, at its root is labor. And 
while we understand and appreciate hard work 
— we don’t necessarily know how to collaborate 
across distances.  While technology improvements 
will continue, it is no longer the limitation. Now the 
limitation is in our habits. 

• I am confident that WebRTC is going be disrupt the 
space unlike anything else — probably still about 
two years out.  Most of the disruption will come from 
vendors that are not well known today.  WebRTC will 
also tear down the final boundaries between UC and 
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room, into the personal collaboration environment.  
Users do not want to ‘do a video’ or ‘join an audio 
conference’ — they want to meet.  They want to 
collaborate.  They want to finish their projects.  They 
want to improve their company’s profit margin.  As 
the industry (slowly) turns this corner from silos to 
platforms, we realize that our solutions need to focus 

video. Part of this stems from Google’s support, and 
as was clear in my Birds-of-a-Feather lunch table, 
Google is lurking in enterprises far more than most 
admit. 

Steve Vonder Haar
• Accelerating the “nichification” of collaboration: 

Live information sharing via far-flung networks has 
passed a new market milestone: It’s being taken for 
granted. As core solutions for screen sharing and 
presenting at a distance grow increasingly reliable 
and cost effective, the appetite grows among power 
users for platforms offering differentiation outside 
the basic blocking and tackling of helping workers 
connect in real time. Presenters Bob Lee and IIL’s 
Laverne Johnson, for example, both have a clear 
thirst for enhanced collaboration analytics. Eli Lilly’s 
Mark Kershisnik showed us how mega in-person 
collaboration can fundamentally change the nature 
of collective information processing. The future of 
collaboration rests in innovation at the edges of 
existing feature sets, opening the door to selling 
platforms as more than just general communications 
solutions. By tailoring features that appeal specifically 
to educators, knowledge workers, and other users 
who regularly share at a distance, vendors can 
expand the role of collaboration solutions - along 
with the budgets that organizations invest in them.  

• End user creativity still makes a massive difference: 
No matter how much vendors improve their product, 
though, the frustration remains that it frequently 
takes visionary end users to transform a would-be 
toy into an actual tool. That makes it more difficult 
for vendors trying to position and sell features 
developed along the frontier of the product roadmap. 
The examples provided by Eli Lilly and Plantronics 
demonstrate that organizations can overhaul entire 
work environments through the implementation 
of advanced collaboration tools or audio masking 
techniques. But the industry really achieves success 
when these types of applications are seen as routine 
— rather than noteworthy. 

Bill Haskins
• There are no more video conference rooms — 

only meeting rooms.  This observation, made by 
Dimension Data’s David Danto during a panel 
that included an esteemed group of Collaboration 
Industry Veterans, was as important as it was simple.  
This perspective should be applied past the meeting 

PAGE 2Volume 15 Issue #15 / 13-August-14

Always a Rapt Crowd

Networking Reception is Just That

Steve Schwartz, Arkadin



more on supporting the end user’s core needs — 
effective collaboration, solving business problems 
— and less on our personal needs — give me more 
money, buy my products.

• Now more than ever, Lync is everywhere.  I 
understand that some will incorrectly label this 
observation as “a biased view from a #MSFT Fanboy.”  
I assure you, this is not the case.  I was floored at the 
overwhelming percent of Summit presenters who 
said “Lync” at some point in their delivery.  And not 
just in presentations — in hallways, over dinner, 
on the vendor exhibit area, Lync continues to be 
referenced. It’s a popular position to note “Lync’s not 
there yet” or “It’s just the UC guy talking about Lync” 
or “Bill can’t talk about his kid’s summer camp without 
saying ‘Lync’” — but I’ll tell you what: there’s a reason 
that literally everyone is talking about Lync.  And it’s 
not because we’re all Fanboys. It’s because Microsoft 
is delivering a collaboration experience that includes 
workflow, ecosystem integration, ease of use, and 
quality of experience — and that enterprise IT teams 
are figuring out how to apply it appropriately within 
their environment. Industry: take note.

Alan D. Greenberg
• I’ve been saying for several years video will become 

a “feature” of collaboration, and be less of an end 

unto itself, and in keeping with Andrew’s comment 
below about shared spaces as collaboration rooms, 
and Bill’s comments above re video, right on.  On the 
other hand, like Bill and now Dave, I have disagreed 
with Andrew on WebRTC for a while now.   Voxbone’s 
Hugh Goldstein’s talk on WebRTC was immensely 
helpful in explaining the risks and potential rewards. I 
stand where I stand: this one will be disruptive.

• While I liked Jeff Lowe’s goal of taking how we assess 
an organization’s ability to collaborate to another 
level, I liked even more seeing the technology 
in action.  What you saw Jeff and Tom Gill of 
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Plantronics doing on the SMART Room System is a 
perfect representation of what those in the EDU and 
e-Learning turf also want to be able to do — and 
what some of the emerging tools I talked about will 
do for education. Yet both Bob Lee and Andy Black 
of The University of Utah showed the extent to 
which online EDU and training tools have missed the 
boat.  My argument has been that products designed 
horizontally for mainstream adoption cannot address 
the professional educator / trainer’s needs.  Bob’s 
talk in particular points to what any vendor could 
build and, my guess, sell successfully to a lot of 
organizations.

Andrew W. Davis
• Electronic collaboration can pay big dividends in 

reducing time to market, making meeting scheduling 
and coordination far easier, and in reducing travel.  
The ROI can be impressive, even when the “I” is in the 
millions of dollars range.  Savvy and careful customers 
can measure this effect; it isn’t just a “religious” belief.

• WebRTC is still a vague or poorly understood concept 
to many people and the reality or hoped-for benefits 
are still years away.

• The future is to view shared spaces as collaboration 
rooms and not video conferencing rooms, even 
though video conferencing will be part of the picture.

Andy Nilssen
• The web conferencing market grew from $1B to $4B 

over the past decade.   Thus, while screen sharing 
may become a commodity “feature” in UC and 
freemium offerings, the market is now large enough 
for smaller players with specialized applications to 
find pockets of value and flourish.

• There are lots of changes – both technology and 
market driven — that will keep web conferencing 
in flux: WebRTC, VoIP / video, mobile devices, 
deployment and pricing models, workflow 
integration, etc.

• It is not easy to implement web conferencing well 
— quality between vendors varies. (Thanks to Andy 
Black of the University of Utah for his talk!)

SILVER SPONSORS E M E R G I N G
T E C H N O LO G I E S

S H O W C A S E

GOLD SPONSORS

Cloud video conferencing & calling

Wainhouse Research UC&C Summit
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Blackboard Reboots @ 
Blackboard World
Alan D. Greenberg

We missed attending Blackboard World this year when 
it was scheduled at the same time as our Summit — 
some major doings were announced at the education 
leader’s annual event held mid-July.  In an effort to give 
institutions and schools more value and greater exposure 
to its technology sets, Blackboard has completely 
revamped its product line, now integrating together 
its product portfolio with a totally new user experience 
(UX) and a declared focus on learners.  All teaching and 
learning solutions will now include Blackboard’s “base” 
learning management system (Blackboard Learn) and 
provide a full-featured online environment with course 

delivery, synchronous collaboration tools, mobile apps, 
and integration with and access to content. Technology 
adoption services are also included. 

A tiered set of  solutions are aimed at helping the 
educational user community address challenges such 
as retention, student engagement, learning analytics, 
communications and standards preparedness. There are 
four higher education teaching and learning solutions, 
four higher education campus commerce and security 
solutions, and five K-12 solutions that center on teaching 
and learning and community engagement. The company 
is considering adding more solution sets for international 
markets. 

Blackboard also plans to launch a new version of its 
learning environment that is delivered via the public 
cloud. Now the company is providing customers a full 
set of options: self-hosted, hosted in Blackboard’s private 
cloud, or via the public cloud.  Word is this public cloud 
offering will be fully available sometime this month 
or in September.  Being piloted in the public cloud is 
Blackboard’s Open Education powered by Blackboard, also 
announced at Blackboard World.  This is a course platform 
that allows teachers and faculty to run public online 
courses and/or Massive Open Online Courses (MOOCs).  

The announcements just kept coming at BBWorld.  
The company has created a customized learning and 
analytics offering available to the 259 higher education 
Internet2 members.  The Internet2 NET+ offering will 
not only provide access to Blackboard’s solutions, but 
also will include robust analytic and learning outcomes 

tools, a cloud-based, cross-institutional 
content repository that supports most 
competitive LMS’s, and help desk and 
adoption services. Cornell University; 
the University of Nebraska — Lincoln; 
the University of Maryland, Baltimore 
County; the University of Texas at 
Arlington; and Virginia Commonwealth 
University had representatives who 
guided and shaped the Internet2 NET+ 
certified solution. At the core of the 
offering, which is fully deployable now, 
is Blackboard’s Learning Insight solution, 
which is a full-featured online and mobile 
version of Blackboard Learn LMS and 
Blackboard Collaborate. 

Outside of pure play education markets, 
Blackboard has updated its training environment for 
business and government organizations with the 
integration of a Web-based information system. The 
environment now offers integrated learner registration, 
tracking, e-commerce, and enterprise reporting systems 
and tools.  Management capabilities allow corporations, 
government agencies, associations and other 
professional organizations to manage the full lifecycle 
of learning information from directly within the learning 
environment and without third party integrations. The 
Blackboard Registration Module is delivered through a 
strategic partnership with Genius SIS, a Web-based 
information, registration and e-commerce system, and is 
currently being piloted with nearly a dozen Fortune 500 
companies and federal agencies.

Much more than a learning management system
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What Alan thinks:  At the risk of not sounding pleased 
when I am: About time!  Blackboard’s various, disparate 
UI’s have appeared a bit frayed for a while now, and 
products that were integrated at a marketing communi-
cations level were far from integrated at a product level.  
Every year Blackboard made incremental improvements 
in specific solutions (say echo cancellation in Blackboard 
Collaborate) that had been requested for so long by their 
customers, they were often welcomed with thunderous 
applause even though seeming a bit tardy.  This overhaul 
was overdue and now puts Blackboard in a much stron-
ger competitive position as a full solutions provider.  Even 
while Instructure Canvas is this year’s flavor of the mo-
ment, just as was open source Moodle a few years ago, 
Blackboard is no longer about buying the competition 
(this began to change when President and CEO Jay Bhatt 
took over), and instead about innovating and deliver-
ing products desired by real-life end users. Sea change, 
people! 

In its pre-briefing with us, Blackboard highlighted new 
directions, including a focus on students as the true end 
users.  The MyEdu acquisition we wrote about in Volume 
15, Issue #3 earlier this year is only one element of this 
new focus.  The company now does usability testing 
not only with IT, but also with “everyday users.”  More is 
happening with the concept of “big” student data there as 
well.  We’ll be examining their entire ecosystem and this 
focus on learners in an upcoming research note.

Blackboard also says it is now thinking about an 
ecosystem of solutions instead of separate products.  
Umm….I thought the company said this a few years ago 
when it started the entire solutions discussion. Either 
way, a quick visit to its website shows a totally different 
approach to market, with less emphasis on products and 
more emphasis on problem solving.  That’s good for those 
choosing to deploy its solutions.  And I think that’s the 
most likely way a strategy of focusing on learners (within 
the context of institutional needs) will work.

A few things we specifically like: BB Learn will now be 
available in the public cloud version.  The first release 
will offer the same functionality users know from the BB 
hosted or premises-based versions.  It will be based on 
multi-tenant instances and customers will not be able 
to install custom building blocks (BB’s form of API’s), but 
standard “off-the-shelf” building blocks will be installable.   
The new Learn also will support more seamless mashups 
using Collaborate with other formats and media types (as 
does Canvas — and a past concern we heard now being 

addressed).  And the company reportedly is overhauling 
the Blackboard Collaborate tool.  While integrated with 
its various solutions, Collaborate will remain available as a 
separate option.  Expect Collaborate to move away from 
using that dastardly Java client, to offer HD multi-party 
video within the browser, and reveal some other changes 
not yet announced to how it comes to market.  These 
changes, large and small, are all for the good.

So what will all of this mean competitively? At one end 
of the spectrum are Google and SMART and Adobe, 
whether classroom — or infrastructure focused, and at 
the other end are Instructure and Desire2Learn and pure 
play LMS vendors.  All of those providers have their own 
approaches to serving the “everyday user,” and all have 
their varying degrees of analytics, integrations, and rich 
feature sets.  But it’s true: nobody has quite the ecosystem 
Blackboard is touting.  Even Google won’t be able to 
claim it has the amount of “big data” on learners that 
Blackboard will hold — at least data useful for tracking 
and improving educational outcomes.  We’re still awaiting 
demos to see the new MOOC and Collaborate releases, so 
stay tuned.

News in Brief
• Last week Adobe announced Release 9.3 of Adobe 

Connect. This is a big enough release to pay attention 
to, and though we were to be briefed and demoed 
only this week, we wanted to note it here and com-
ment on it next issue.  Among the improvements 
are a new Screen Share Control Panel that enables 
users to share their screen to see a preview of what’s 
being shared, control the video and the audio in the 
meeting, manage participants, and interact with chat 
and notifications; improved, “life-like” whiteboard 
with new tools; guided hints that change based on 
the user role; more social integration for registration; 
more downloadable reports; and integrations with 
Salesforce.com and Lync 2013.   We’re excited to see 
the new whiteboarding tools as we’ve read some 
reports that the company is leveraging its strengths 
in visual / creative tools.  Stay tuned for this one too.  
(And in separate news, UC&C provider SoundCon-
nect will now add Adobe Connect’s LMS to supple-
ment its existing Connect offering.)

• U.S.-based cloud services provider Windstream has 
become one of the first Avaya channel partners to 
make Avaya Aura available as a service. The Wind-
stream UCaaS powered by Avaya solution is targeting 
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midsize to large enterprises seeking simpler and 
more flexible means of accessing and managing col-
laboration and communication technologies. Wind-
stream’s customers have access to the full suite of 
Avaya Aura capabilities, including VoIP, unified mes-
saging, conferencing, desktop video, and a variety 
of other mobility collaborative solutions. The UCaaS 
solution also leverages Windstream’s redundant, 
enterprise-class data centers and is delivered through 
the company’s nationwide MPLS network.  

• This week Fuze announced 
partnerships with Dropbox, Box, 
and Okta to further Fuze’s efforts 
to integrate with enterprise workflows.  Either before 
or during a Fuze meeting, users can now simply 
add files from their Dropbox or Box accounts using 
their phones, tablets or desktops,  Fuze’s integration 
with Okta’s identity management platform enables 
enterprises to quickly and securely deploy Fuze 
across specific teams or the entire organization. As a 
part of the Okta Application Network, which consists 
of thousands of organizations and applications 
and millions of people, Fuze now can manage and 
maintain centrally a single identity profile for any 
user across any combination of on-premises or 
cloud-based systems. The integration enables IT to 
securely manage profiles so users can access their 
work quickly and easily from anywhere.  For Fuze 
customers, the Okta integration supports secure 
single sign-on, centralized user provisioning, and 
(as a coming soon item) directory integration. This 
will allow companies to personalize employee Fuze 
accounts with a profile photo, title, and phone 
numbers for the Fuze “Call Me” feature.

• Vidyo announced VidyoDesktop Virtual Edition 
(VE), a video conferencing desktop client designed 
specifically for virtual desktop infrastructure (VDI) 
environments. Adding to Vidyo’s infrastructure and 
endpoint portfolio, VidyoDesktop VE extends the 
quality and scale of the Vidyo solution to Citrix VDI 
offerings such as Citrix XenDesktop and XenApp.  
Separately, a few weeks ago Vidyo announced 
Microsoft Lync connectivity support to its VidyoH2O 
for Google+ Hangouts offering. This announcement 
extends interoperability beyond H.323 / SIP video 
and voice conferencing solutions to connect Google+ 
Hangouts sessions to Lync enterprise customers 
directly from their native clients. This capability will 
be available in November.

• Blue Jeans Network 
announced an online 
community / platform that 
gives end users direct access to one another as well 
as to engineers, product developers, and company 
executives. The portal is designed to create an 
industry forum for proposing new product ideas, 
share feedback, and request support.  Media to be 
used will include both text and video content.

• Clary Icon, the U.S.-based manufacturer of the 
OneScreen all-in-one visual collaboration solution, 
announced its live, on-demand Screen Skills Guru 
button, a link to instant, expert support from one 
touch on the screen.  Sounds like a page from the 
Kindle Mayday playbook!

• SMART Technologies announced a Q1 adjusted 
net income (loss) of - $(0.3) million based on $122.8 
million in revenues, down from $155.9 million in 
revenues for the comparable FY2013 first quarter.  
Education sales totaled $96.6 million, down 19% year-
over-year, and Enterprise sales were $22 million, up 
45% year-over-year.  The company noted that Educa-
tion sales are down due to competition with spending 
on infrastructure (bandwidth) and personal devices, as 
well as a reduction in whiteboard sales (predicted sev-
eral years ago by WR to occur in education markets).  
And though its Enterprise sales are up, the company 
acknowledges that selling SMART Room Systems 
for MS Lync is proving to require a longer sales cycle 
due to “extended” (we assume customer and perhaps 
channel) product testing. In a separate announcement 
in mid-July, SMART announced it is working with UC 
Point AG to enhance the experience of customers 
using any SMART Visual Collaboration Solution (VCS). 
The plans call for UC Point to provide pre-deployment 
consulting, proactive monitoring, proactive mainte-
nance, and usage reporting to all SMART VCS custom-
ers including those with the SRS for Microsoft Lync.  
UC Point will offer a portfolio of managed services that 
go well beyond traditional maintenance and usage 
reporting beginning in late 2014. 

SMART FY2014 / FY2013 $ 

2014 2013
Adjusted Revenue $M $122.8 $155.9
Adjusted Gross Margin $ 48.2 $ 66.4
Adjusted EBITDA $ 10.3 $ 27.5
Adjusted Net (Loss) Income $ (0.3) $ 16.9
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• WR recently stumbled on Versal, a free online learn-
ing tool / publishing platform first introduced about 
a year ago.  Versal provides a means for blended 
learning, student-led projects, interactive homework 
assignments, and curriculum development.  The basic 
plan includes the core interactive course creation 
platform, 30+ customizable drag-and-drop learning 
gadgets, collaborative authoring, basic publishing, 
and blog embedding.  Last month Versal introduced a 
version specifically designed for the classroom, called 
Versal Pro.  This paid version of the product includes 
learner progress tracking, private courses and invita-
tion features, and integration of material into daily 
lessons. Versal Pro starts at $5/month or $50/year, 
and includes up to 200 tracked learners (or more 
for higher fees).  Intriguing to WR are the company’s 
plans to enable any instructor or developer to cre-
ate gadgets that can be used by educators to deliver 
hard-to-comprehend material.  We will be watching 
this San Francisco-based startup’s progress to see if it 
gets traction.

• Finding a home in the corrections vertical market, 
Renovo Software has been acquired by Reston, 
Virginia-based Global Tel*Link, a provider of 
integrated correctional technology solutions.  The 
acquisition of Renovo Software will combine GTL’s 
services with Renovo’s video visitation platform, 
VisManager; Renovo’s Video Scheduler, a universal 
video scheduling and automation platform used 
in video conferencing networks; and Renovo’s 

intellectual property.  Renovo co-owners Tim Eickhoff 
and Tim Skaja will serve new roles and bring their 
experience to the GTL executive team.

• BroadSoft, Inc. announced a new, hosted Unified 
Communications offering for the hospitality industry 
based on an acquisition, UC-One Hospitality. The 
acquisition of Systems Design & Development, 
Inc. (SDD), a software and services provider to 
many large and prominent global hotels, resorts, 
convention / meeting facilities, extended stay, and 
fractional ownership properties is part of the new 
offering.  UC-One Hospitality integrates BroadSoft’s 
UC and SDD’s Jazz Fusion capabilities, enabling 
integration with a diverse and distributed collection 
of hospitality systems, property networks, and 
hotel operational practices. UC-One Hospitality will 
allow hospitality properties to create customized 
communications services using dynamically targeted 
pricing, packaging, service authentication, and 
digital content presentations.  The acquisition is 
expected to contribute to BroadSoft over $1 million 
in revenue in 2014 and be dilutive to 2014 non-GAAP 
earnings per share by approximately $0.01 to $0.02 – 
specific terms of the deal were not publicly disclosed.

• Telstra is on the move.  Just in as we were going 
to press: it has “almost” fully acquired end-to-end, 
cloud-based video provider Ooyala for $270 million, 
increasing its ownership from 23 percent (fully 
diluted) to 98 percent.  This is in addition to the 
$61 million previously invested in Ooyala over the 
past two years.  Big statement about Telstra’s belief 
in streaming technologies, though the focus is on 
media, not the enterprise.

• Citrix is attempting to make on-the-go audio 
conferencing easier with the release of the Citrix 
OpenVoice mobile app.   The new service includes 
a one-touch feature to join a conference call with 
no need to enter access codes or memorize call ID 
information.

• Imago Group plc, a long-term distributor of 
Osprey video capture cards, has been appointed 
as Master Distributor and will manage an extended 
geographical territory following the purchase of the 
Osprey brand by Texas-based Variosystems.  Imago 
Group will extend the Osprey line further into Europe 
(with the exception of DACH countries), as well as the 
Middle East and Africa.
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People & Places 
Know someone in the industry who changed jobs?  Jump 
into a new role yourself as vendor, end user, or channel 
partner?  Email us at wrb@wainhouse.com to share the 
good news.

• Acano, Thomas 
Nicolaus, General 
Manager Central and 
Eastern Europe

• BT Conferencing, 
Sarah Landimore, 
Senior Marketing 
Manager, Insight and 
Analyst Relations

• Citrix, Mark 
Templeton, CEO 
(extending status)

• Compass Business 
Solutions, Diane T. 
Hicks, Global Accounts

• Jibo Inc., Steve Chambers, Chairman

• SMART Technologies, Robin 
Raulf-Sager, Director Corporate 
Communications

• Yorktel, John Vitale, VP Business 
Development, Global Accounts

 

In Memoriam: 
Giulio Viezzoli, founder, Aethra

WR Web Seminar: 
Accelerate UC Adoption 
with an End User Approach
Without proper planning, UC deployments can be long, 
protracted exercises that may not deliver optimal results. 
By increasing your focus on end users, however, you can 
ensure you’re providing the correct guidance on the 
right areas and ultimately create a comprehensive and 
functional communications environment.

In this 45-minute web seminar, sponsored by Logitech, 
Wainhouse Senior Analyst and Partner Bill Haskins will 
provide research-based insights into the advantages of 

aligning your end user’s 
behavior and work habits 
than on the underlying 
technology.  This approach should allow you to meet 
both enterprise and end user requirements in the most 
cost-effective and efficient manner possible.   
Register for the live video web seminar to be held at  
2 PM ET on Tuesday, August 19.

WR White Paper: Are 
Hosted Video Conferencing 
Services Enough?
The need to support large 
scale video deployments has 
generated strong demand 
for video service offerings.  
But as described within this 
study, not all service offer-
ings are the same.  This white 
paper, sponsored by Glow-
point, highlights the key 
elements within hosted and 
managed video conferencing 
services, and provides insight to help enterprises select 
the services that best address their needs. Download your 
copy at www.wainhouse.com/whitepapers.

Diane T. Hicks, 
Compass Business 

Solutions

Robin Raulf-
Sager, SMART 
Technologies

John Vitale, 
Yorktel

Steve Chambers, 
Jibo Inc.

WR Collaborate! Web 
Seminar: Should I Stay 
or Should I Goog Now?
Get it?  Goog?  Go(ogle)?  Anyway, 
figure out what’s best for your 
organization as Wainhouse 
Research Senior Analysts Bill 
Haskins and Dave Michels discuss 
the relative pros and cons of 
unified communications solutions 
from Microsoft and Google.

Register for the live video web 
seminar to be held at 1 p.m. ET on 
Wednesday, August 20.

Dave Michels

Copyright © 2014 Wainhouse Research, LLC  Page 1   

  

Are Hosted Video 
Conferencing Services 
Enough? 
 

WHITEPAPER 

Ira M. Weinstein  
June 2014  
 

Sponsored by: 

 

 
  

 
 

A Buyers Guide to Hosted and 
Managed Video Services  

Bill HaskinsSarah Landimore, 
BT Conferencing

PAGE 9Volume 15 Issue #15 / 13-August-14

mailto:wrb%40wainhouse.com?subject=
http://blog.myjibo.com/2014/06/19/the-quest-of-today/
http://info.logitech.com/wainhouse.webinar.registration.aug.2014.html
http://cp.wainhouse.com/content/are-hosted-video-conferencing-services-enough
http://cp.wainhouse.com/content/are-hosted-video-conferencing-services-enough
https://wainhouse.webcasts.com/starthere.jsp?ei=1039737
https://wainhouse.webcasts.com/starthere.jsp?ei=1039737


© 2014 Wainhouse Research
34 Duck Hill Terrace, Duxbury, MA 02332 USA   
Tel +1 617.500.8090

Editor: Alan D. Greenberg: agreenberg@wainhouse.com
Comments and PR news to: wrb@wainhouse.com
All trademarks are the property of their respective owners.

Feel free to forward this newsletter to colleagues. 
Free subscriptions:  www.wainhouse.com/bulletin

New Studies from Wainhouse Research
For information on WR  studies and subscriptions, visit www.wainhouse.com or contact sales@wainhouse.com

4Personal & Web-Based Conferencing

WebMetrics First Half 2014 - Part One 
Brand recognition and vendor perceptions for Web Conferencing solutions

2014 Worldwide Web Conferencing Services Market Size & 5-year Forecast
Market Sizing & 5-Year Forecast for Worldwide and the Regions of North America, Latin America, Western Europe, and Asia Pacific

4Unified Communications

Recent Advancements by Amazon and Google 
Enterprise Collaboration Becoming a Higher Focus

NEC 
Profile and analysis of NEC’s Unified Communications premises-based and UCaaS portfolio

4Distance Education & e-Learning

Four Key Trends Related to Technology Platforms for Higher Education and K-12 Education
Moves by Adobe, Blackboard, Google, Kaltura, SMART Technologies, Sonic Foundry, and Winnov all point to platform trends.

MOOCs in Transition in 2014
A look at how MOOCs are likely to impact the collaboration industry, with our take on Adobe, Blackboard, Coursera, Udacity, and Desire2Learn’s activities in this 
space.  

4Audio Conferencing

BT MeetMe with Dolby Voice  
WR’s Hands-On Tesitng and Opinions on BT’s New Audio Conferencing Service

2014 Worldwide Audio Conferencing Services Market Sizing & 5-Year Forecast
Market Sizing & 5-Year Forecast of Worldwide, North America, Western Europe, Asia Pacific, and Latin American Audio Conferencing Service Markets

4Visual Collaboration and Audio Visual

Wireless Presentation System Review - Delta / Vivitek NovoConnect 
Results of WR’s hands-on testing of this low-cost, highly portable wireless presentation system

2014 Video Conferencing Survey Report #5 
T Workers vs. non-IT Workers

4Streaming & Webcasting

Quantifying “Engagement” of Online Audio & Video 
Technology Features That Add Value to the Online Communications Experience

Usage Metrics for Managed Webcast Services 
Identifying Enterprise Segments Interested in Turnkey Webcast Production Services

Create your own free account on our 
Wainhouse Research Content Portal. Pick 
your preference: receive daily or weekly 
industry news and notification of free 
and premium content (the latter if your 
organization has a WR subscription) via 
email. Also search our full content archives 
— including WR Bulletin issues.   

Create your account here:  
http://cp.wainhouse.com/registration

Want More
Conferencing &
Collaboration?
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